§
o

S KA/ >

MOdern Performance-driven media and marketing solutions for reaching metalworking buyers

Machine '
Shop ® & 6 & L &

AUDIENCE BRAND THOUGHT DEMAND LEAD MARKET
TARGETING AWARENESS LEADERSHIP GENERATION ~ GENERATION INTELLIGENCE =~

MARKETING GUIDI

@ A property of Gardner Business Media

1 Cover

2 Our Industrial Network

3 Your Marketing Solutions

4 Audience Overview

5 Meet Our Audience

6 Demographics

7 Industries

8 Editorial Leadership

9 Editorial Calendar

10 Magazine Advertising

11 Enewsletter Advertising

12 Website Advertising

13 Retargeting

14 Sponsored Content Marketing

15 Video Content Marketing

16 Digital Audience Targeting

17 Demand Generation

18 Lead Generation

19 Lead Generation

20 Market Intelligence

21 2026 Events

22 GROW Marketing

23 Our Clients

24 Contacts



https://www.mmsonline.com

6

Our Audience is
Your Business

Audience intelligence for reaching
your ideal customer profiles.

Gardner Business Media Total Monthly Industrial Reach

2,200,000 Digital Profiles
785,000 Known Profiles

AM

Modern

Machine HELLL

Shop

394,000 Machining
119,000

- Modern
2 N W () R
2RI 292,000 136,000

MoldMaking \V rﬁ Teehnotogy
UEELNOL OO CompositesWorld MEXICO
136,000 383,000 196,000

Unmatched

Industrial Reach

Build your brand and your business by
targeting customers and prospects across
discrete parts manufacturing’s most
informed and engaged industrial network.

AUDIENCE

Influential buyers actively
engaging and requesting content

o

CONTENT

Unbiased, original insight that
attracts and informs real buyers

-

CHANNELS

Integrated, always-on content
and advertising environments

H

TECHNOLOGY

Marketing technology and data
analytics that deliver results

=]

RESULTS

Bigger-impact, higher return on
your marketing investment
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Proven strategies for exceeding your brand
and business marketing goals. Your Industrial

Marketing Growth Partner
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8 Editorial Leadership
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AUDIENCE BRAND THOUGHT DEMAND LEAD MARKET

A full-f | tent, keti dintelli lution, A A=f
TARGETING AWARENESS LEADERSHIP GENERATION GENERATION INTELLIGENCE L nel cantent, marketing and inengence soution 10 Magazine Advertising

GROW combines Gardner Business Media's editorial

expertise and first-party audience network with best- 11 Enewsletter Advertising

/|\ )/\_,\\ S in-class technology and data insights to deliver custom
_(O}%&_ \BYRCET@ ',?Qk %D C% &)\ solutions to your brand and business marketing goals. 12 Website Advertising
| 2

13 Retargeting

GROW MARKETING GROW STUDIO
Identify your Introduce your Inform your Influence action Incite your Improve your From need to lead. Content that connects. 14 Sponsored Content Marketing
ideal prospects brand and customers and  to your marketing direct sales marketing with Turnkey, results-driven Original content to support
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Modern
Machine
Shop

Marketing
Success
Starts with
Audience

Find a Modern Machine Shap Supplier
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MMS Extra

Insights and Innovations in Manufacturing Technology

AUTOMATION i
Making the Case 1‘-1:' v
for Table

g Precise 5-AXS
/ Clamping with No Too!
Imaﬁetame

All publisher counts as of June 2025. Totals represent active and engaged users within the past 365 days across Modern Machine Shop products,

FIRST-

AUDIENCE INTRODUCTION 6::}

MULTI-

PARTY 4 CHANNEL - ALWAYS-ON —

DATA

REACH

ACCESS

REAL

RESULTS

Our audience is qualified, active and constantly engaged by original content
that is available 24/7 across all relevant channels creating media and
marketing opportunities that are informed and results-driven.

Modern |
Machine g

HOW TECH REBELLION
SHAPED THE FUTURE

OF CNG ...«

including magazine and eNewsletter subscribers, website visitors, webinar registrants and gated content participants.

Always On! Modern Machine Shop’s Monthly
Media and Marketing Channels Reach

MAGAZINE

82,500

Avg. Subscribers Month @

ONLINE

38,500

Avg. Site Users a month

EMAIL

43,000

Opt-In Subscribers

SEARCH
25,000 referrals

VIDEO
22,600 subscribers

SOCIAL MEDIA
77,000 followers

3 42,400 3 20,000 14,600
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3 Your Marketing Solutions

4 Audience Overview

Meet Our
Audience

Going beyond the pages of our monthly
magazine, the sampling below represents
real-life audience members who engage
with content across all our media channels.

5 Meet Our Audience
6 Demographics

7 Industries

8 Editorial Leadership

9 Editorial Calendar

C-SUITE/PRESIDENT
President
JD Machine

President
Manufacturing Solutions Inc

President
Pittman Industrial

President
Precision Die Systems

President
Tecton Industries Inc

President C & C
Precision Machine Inc

President / CEO
Stihl Inc

President / CEO
3DX Industries Inc

President Ceo
Brighton NC Machine Corp

OWNER
Owner
Crystal Stamping LLC

Owner
Avanti Engineering

Owner
Fisher Tool & Design INC

Owner
Lenco Tools LLC

Owner
Masters Machine Company

Owner
Rimeco Products Inc

Owner
Nexus Manufacturing LLC

Owner
Mahler Machining

Owner
Avanti Engineering

ENGINEERING and DESIGN
Director Of Engineering
Hirsh Precision Products Inc

Engineering Manager
Honda Transmission Mfg Of America

Engineering Manager
Millat Industries Corp

Application Engineer
Millenium Machinery

Automation Engineer
Heraeus Medical Components

Design Leader
General Motors

Manufacturing Design Engineer
Apple Inc

Manufacturing Engineer
Google

Sr. Principal Engineer
Stryker Instruments

MANUFACTURING PRODUCTION

Model Maker
Medtronic Inc

Machine Shop Supervisor
Meyer Tool Mfg Inc

Senior Manufacturing Manager
Wieland Randall

Director Of Manufacturing
Team Penske Racing

Tool Build Supervisor
Graco

Toolmaker
Intralox LLC

Plant Manager
Grede

Manufacturing Manager
John Crane Inc

Director Of Manufacturing
Major Tool & Machine

QC/INSPECTION

Quality Assurance Manager
IMI PBM

Quality / Safety Manager
PME Babbitt Bearings

Quality Assurance / Compliance Mgr.
Ward Manufacturing Company

Quality Assurance Representative
Alloy Concepts Inc

Quality Assurance Specialist
Hitachi Construction Truck Mfg.

Quality Control Technician
Sawyer Composite

Quality Engineer
Roquet Hydraulics SI

Quality Engineer
Moldintec

Quality Control Technician
SAWYER COMPOSITE

mmsonline.com

5

10 Magazine Advertising

11 Enewsletter Advertising
12 Website Advertising

13 Retargeting

14 Sponsored Content Marketing
15 Video Content Marketing
16 Digital Audience Targeting
17 Demand Generation

18 Lead Generation

19 Lead Generation

20 Market Intelligence

21 2026 Events

22 GROW Marketing

23 Our Clients

24 Contacts


https://www.mmsonline.com

Operations that perform

From global OEMs to one-man production shops,
Modern Machine Shop reaches the entire
metalworking supply chain.

Milling

CNC Operations

Drilling

Grinding

CAD/CAM

Turning

Inspection

High Speed
Machining

3DP/Additive Mfg.

EDM

Micro Machining

Robotics &
Automation

Titanium
Machining

Multitasking
Machines

Laser Cutting

Gear Cutting &
Rolling

Waterjet Machining

I SUuBSCRIBERS [ FACILITIES

T T 76
I 73%

_ 75%
72%

— 71%
67%

_ 67%
64%

_ 69%
65%

_ 67%
63%

_ 65%
60%

_ 60%
55%

_ 48%
43%

— 46%
40%

— 44%
37%

— 45%
39%

Reaching the
hard to reach

We specialize in reaching
two groups — the valuable
but difficult to reach small

to mid-sized independent
manufacturing enterprises
and the decision makers with
ultimate purchasing power.

FACILITY SIZE

@ reverthanso @ s0-220 @ 250+

Influencing the entire buying team

Multiple influencers in an organization impact the

purchasing process. Reaching the right people at the

right time across the right channels is challenging;
we do the work for you!

JOB FUNCTION/TITLE

‘ 53% — Company Management / Purchasing
. 17% — Manufacturing Engineering

‘ 16% — Manufacturing Production

. 7% — Product Design / R&D / Quality Control
’ 4% — Technical Sales & Marketing

. 2% — Automation / Systems Engineering

1% — Other / Qualified

First-Party Audience Overview

Subscribers

Facilities

46%

5% 2%

Job Titles
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1 Cover

2 Our Industrial Network

Put Your Money Where Your Markets Are

4 Audience Overview
Modern Machine Shop has deep insights and wide reach into

_ . . . 5 Meet Our Audience
machining and metalworking’s largest and most valuable industries.

6 Demographics

A A Automotive & Medical 727 Milit — 7 Industries
erospace = utomotive edica initary :

% & Aviation = Transportation % & Dental =~  &Defense Appliances 8 Editorial Leadership
56,500 35,000 4,300+ 61,200 39,000 5,000+ 47,000 28,800 3,000+ 52,200 30,800 1,200+ 29,900 17,200 1,800+ 9 Editorial Calendar
SUBSCRIBERS ~ FACILITIES OEMS SUBSCRIBERS  FACILITIES 0EMS SUBSCRIBERS  FACILITIES 0EMS SUBSCRIBERS  FACILITIES OEMS SUBSCRIBERS  FACILITIES 0EMS

10 Magazine Advertising

= Industrial Computers, Offroad, ~N 1 E S
E[y|  Machinery | Electrical & é% Construction @ 0il & Gas i@f Job Shops newsletter Advertising

& Equipment Electronics & Agricultural 12 Website Advertising
60,700 37,900 3,400+ 43,700 26,700 3,900+ 51,800 33,000 1,300+ 44,900 27,300 500+ 64,400 43,300 .
SUBSCRIBERS FACILITIES 0EMS SUBSCRIBERS FACILITIES 0EMS SUBSCRIBERS FACILITIES 0EMS SUBSCRIBERS FACILITIES 0EMS SUBSCRIBERS FACILITIES 13 Retargetmg

14 Sponsored Content Marketing

. . . 15 Video Content Marketing
Here are just a few of the companies consuming our

original process and technology content daily. 16 Digital Audience Targeting

17 Demand Generation

“@" @ T T=5LS TOYOTA }g DePuySynthes r. ParagonMedical  (ohmon-felmon a Abbott strlykerl @us;;i B RYsplepGE:R
ROV,

HONDA

18 Lead Generation

i wlfstream = 3% Prattawhit NORTHROP 3V Raytheon
@ﬂa‘-’lmﬂ LOCKHEED MARTIN Gulfstream SPACEX P e, | iney GRUMMAN el _L..nm}: hontinds

AeroseT_i MIKROS (5 Fyngs e 19 Lead Generation

LOCKHEED MARTINZF ROCKETDYVNE

20 Market Intelligence

CATERPILLAR° @ owwpesee  KOMATSU  PACCAR WINCH 100 @cameron  Ex¢onMobil SolarTurbines  BakertughesSs  ESTRONWIE  Oguman

A Caterpillar Company

21 2026 Events

" m E:1'N Go g'e NMOOC [F=3) 20 MAcHINE cor @ @ GI:CIQS W Qﬁ YU patriot Mschine, nc: 22 GROW Marketing

QUALITY MACHINING C&S MACHINE™ A PRECINMAC Company

23 Our Clients
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Modern |
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Content that Connects!

Latest Tern/Mill Artcles

Our editorial team creates original content that
connects to the needs and interests of the CNC
machining audience. They do that by visiting

real-world shops, digging into data and analytics Modern
and attending in-person events across the world. el

( =)
/ﬁ\\ ¥ /;\ﬂ »
I I ﬁ{‘ '*THE—\\. ';
- - > Data-Driven | ™*
o ) Manufacturing |
J L) ISSUE / =2

[

==

el

Brent Donaldson
EDITOR-IN-CHIEF

bdonaldson@gardner.media

Julia Hider
SENIOR EDITOR

jhider@gardner.media

Evan Doran
SENIOR ASSOCIATE EDITOR

edoran@gardner.media

MM S > The Modern Machine Shop Shop Tour series
goes beyond machinery to highlight the culture,
S H 0 P innovation and problem-solving that drives success in
modern manufacturing. Ask about ways you can grow your
TO U R brand and your business by aligning with this series that

SERI ES exposes not just the equipment, but the people, parts and

Chris Pasion processes that are defining successful machining!

MANAGING EDITOR
cpasion@gardner.media

Cara Ready
CONTENT MARKETER

cready@gardner.media

Austin Grogan
VIDEO PRODUCTION MGR.

agrogan@gardner.media

mmsonline.com | 8
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EDITORIAL COVERAGE

The Modern Media Platform

Modern Machine Shop content is created
for multiple media channels, powered by

an industry-leading audience management

application and informed by a custom-
built content management and analytics
platform. It is always on. Web, social,

in person, inbox, in print, everywhere -
Modern Machine Shop delivers.

In Every Issue

FEATURE SYSTEMS & TOOLING &
ARTICLES SOFTWARE WORKHOLDING
Key topics in machining ~ Computer-related Cutting tools and
technology or shopfloor  products for machining workholding-related
operations and manufacturing products
TECHNICAL MODERN

PERSPECTIVES EQUIPMENT REVIEW

Expert perspectives on New and useful products
CNC and business topics  across the range of tech

NEW FOR 2026 ronreteguin engaged CNC machining shops
and manufacturing professionals with Modern Machine Shop’s

2026 packages and bundles. These programs will deliver high-
impact impressions across multiple content channels — onsite,
offsite and in the magazine.

Contact your MMS sales representative for more information
on 2026 programs, packages and bundles.

+ REACT AD STUDY ISSUES - Get the reader’s perspective.
e Discover how your ad performs by brand, design and message

e Benchmark your ad results against other advertisements

e Commit your ad early to be one of up to 25 advertisers selected

Modern
Machine
Shop

MONTH EMPHASIS TOPICS
LUNEORI DIV Feature coverage

JAN - Artificial Intelligence in Machining
12/01/25 - Workholding & Fixturing
FEB* - Turning & Swiss Machining
01/02/26 - Inspection & Metrology
MARCH - Multitasking / Mill-Turn Machining
02/02/26 - Toolholding & Spindles
APRIL - Shop Management: ERP/MES

03/02/26 - Quoting & Estimating Software

- Cycle-Time Reduction Strategies
(HPC/HSM tooling & CAM)
- Robotic Automation for Machining

MAY
04/01/26

- Connected Machining: Machine
Monitoring & lloT
- Five-Axis Machining

JUNE?*
05/01/26

JULY - Artificial Intelligence for Shop Management

06/01/26 - Grinding & Abrasive Machining

o
NP
O |
I
N
o

8
~
(=]
-k
~
N
(-]

- CAD/CAM Software & Programming
Automation

09/01/26
- Milling Technology
NOV* Top Sh
10/01/26 - 10p Shops
DEC - Pallet Systems & Lights-Out Cells

11/02/26

- Hard Milling and Difficult Materials

IMTS 2026 SPECIAL ISSUE - EXHIBITOR & PRODUCT PREVIEWS

IMTS 2026 - SHOW ISSUE

SPOTLIGHT TOPICS DIGITAL CONFERENCES BONUS
Special product sections | Focused Editorial Webinars | DISTRIBUTION

- Machining Centers

- Grinding MFG MEETING

- Laser & Waterjet

TECH DAYS: Materials &
Processes for High-Rate
Aerostructures

- Coolant & Chip
Management

- Inspection &
Measurement

- Turning

- EDM

- Automation MT FORECAST
- Additive TECH DAYS

Manufacturing Al and Machine Learning
- Cleaning & Deburring I Sl

CONFERENCE

Items on this editorial calendar are subject to change.

mmsonline.com
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1 Cover

2 Our Industrial Network

Modern
Machine BRAND AWARENESS SOLUTIONS ~  S7aom\

Shop s

Industrial Buyers Do Business

3 Your Marketing Solutions

4 Audience Overview

) MAGAZINE 5 Meet Our Audience
With Brands They Know and Trust DISPLAY ADVERTISING —
Build your brand’s reputation with highly Y 82,500 listiles
visual display advertising delivered in - i 8 Editorial Leadershi
known, trusted, contextual environments | e | SN SUbscrlbers P
to active, influential buyers. ErEpe | R . . 9 Editorial Calendar

Display Ads Cover Positions
-Spread - Full P - Front Inside Spread : i
. . i/2idand - 1/2Page - Baoklnside Cover e 10 Advertising
Delivered Monthly. Available Everywhere - 1/4 Page - Back Outside Cover »
11 Enewsletter Advertising

==

e =50 % Special Positions

. . D . 12 Website Advertising
Special magazine positions include inserts,

HOW TECH REBELLipy
311»5» THE FUTURE

52

ride-along supplements and unique cover wraps.

Digital Edition Sponsorship

Exclusive sponsorship of the digital magazine
includes custom branding on the magazine, email
announcement and latest issue landing page.

ANEEEE
NENSoEa

This year-long program highlights

CNC machining’s best-in-class product
and service technology vendors —
online, offline all-the-time.

Reserve your Leaders In...package!

mmsonline.coml 10
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YOUR
BRAND

BRAND AWARENESS SOLUTIONS
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MMS Extra
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New Modular Tool
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Julia Hider
Senior Egitor
Email Julig

News and Industry Trends in CNC Machining and Metalworking

LuMany manufacturers have come 10 envision paliet pools a8 the apex of
automation. When we 500 50 much motion and activity without a person in
sight, it's easy 1o think the process s highly efficient. Bul is this complexiy
truly beneficial? Do 10 loarn more aboul the pros and cons
of pallet pools.

ckeye Industrial
pply Marks 75

5 Tool Setting Techniques

bied
e e ilh AT

READ

Jorgeﬂ*“'s New
permaClean Tank

Each 100l setting technique has merit, and it depends on

where you are as a shop and the type of work you do, as cost
and efficiency all come into play. 71 *

Modern
Machine
Shop

E-NEWSLETTER
DISPLAY ADVERTISING

Multi-format graphic and text advertisements presented
to an active, opt-in list of email subscribers.

43,000 Active,

Opt-in Subscribers

MMS EXTRA

¢ Delivers 2X weekly.

With content curated by Modern
Machine Shop editors, the MMS Extra
is the premier e-newsletter for the
latest insights and innovations in
manufacturing processes, technologies,
products and services.

MMS EXTRA BRAND
AWARENESS SOLUTIONS

B Leaderboard Ad
600 x 160 px - 1 per edition

B Featured Product Ad
300 x 250 px - 2 per edition

G Product Ad
300 x 250 px - 8 per edition

MMS “THE SHOP”

¢ Delivers every Friday.

“The Shop” is updated by Modern
Machine Shop’s editors to

feature the latest developments,
technologies and case studies the
manufacturing community needs to
succeed.

MMS “THE SHOP” BRAND
BUNDLED SOLUTIONS

a Leaderboard Ad (runs in The Shop newsletter)
600 x 160 px - 1 per edition

B Button Ad (runs in The Shop newsletter)
120 x 100 px - 16 per edition

Super Leaderboard Ad
970 x 90 px - 16 per edition

Billboard Ad
970 x 250 px - 16 per edition

Medium Rectangle Ad
300 x 250 px - 16 per edition

MMSonline.com
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MMSonline.com
38,500 Monthly Users

Advertisements are displayed
on our websites to engaged
content consumers visiting the
site to look for manufacturing
products and processes.

MMSONLINE.COM
DISPLAY ADVERTISING

1=

MMSONLINE.COM TOPICS

Help visitors narrow their search to
key areas with content related to

a specific material, process or end

METALWORKING NETWORK TOPICS

Where applicable, ads also appear on the Gardner Business Media network of
metalworking sites.

market. Topics feature articles, case — Cutting Tools —Turning Machines ~ — Shop Management Software
studies, technology briefs, product — Machining Centers — CAD/CAM Software  — Inspection & Measurement
announcements and supplier listings.  _ cNC & Machine Controls  — Aerospace — Grinding Equipment
MMSonline.com — Automation — Automotive —-EDM

— Home Page — Workholding — Medical — Data-Driven Mfg.

RESOURCES ~

dache?
You o Hea ks
Gomprossor GG I o pun v
sect air pACKS
pres

I

27075

Last Chanea for the TASE Earty-Bird
Discount!

Broduption: How Smart HYE
cturing; Excellence
nuf?

AD FORMATS

0
(B
Q

BRAND AWARENESS SOLUTIONS

e EZE C T

= e
Metalworking Fluid Tackdes the Challenge 5
g

of Titanium Machinic

AZINE
SUPPLIERS v

2L 2075
What Drivas 2 One-Man Machining
Dperation”

IN CNC MACHINING

Is Your Compressor

Giving You a Headache?

KAESER compressed air
packages will relieve

your pain points.

VIEW ALL > I
It |

Super Leaderboard
728 x 90 px - 12 per month

Billboard
970 x 250 px - 12 per month

Medium Rectangle
300 x 250 px - 12 per month

Extend Your Reach with
Audience Extension

Our remarketing program extends your
brand messaging to our active, qualified
site visitors offsite as they continue their
browsing experience.
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SYoir\  BRAND AWARENESS SOLUTIONS

BRAND

Extend the impact and visibility of your marketing message by
continuing to market to engaged site visitors, video viewers and
channel subscribers as they continue their browsing experience.

Top-of-Funnel Imperative

0 of buyers are most likely to initiate a purchase due to a specific
4 7 /0 project or customer need. Sound, solutions-based, top-of-funnel
messaging is an industrial marketing imperative to ensure

that prospective buyers already know your company name and
competitive advantage.

-@- AUDIENCE EXTENSION

OFFSITE DISPLAY RETARGETING

Amplify your brand by retargeting to our web visitors.
YOU RECEIVE:

e Extended reach to the Modern Machine Shop
audience through web display advertising

¢ Monthly activity report including number of impressions
and clicks

OFFSITE VIDEO RETARGETING

Expand your marketing message by retargeting to Modern
Machine Shop video viewers and YouTube subscribers.

YOU RECEIVE:

e A pre-roll advertising campaign on YouTube and Google’s
Video Network targeting Modern Machine Shop channel
subscribers and website visitors

e Monthly activity report including number of impressions,
views and clicks

LIRS0 ”58 Reach engaged manufacturing

professionals across Gardner Business Media’s Industrial

Network. Modern Machine Shop offers a range of multi-channel
bundles and packages that place your brand in front of targeted
decision-makers evaluating process and technology solutions.

Contact your MMS sales representative for more information

on 2026 programs, bundles and packages.
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Modern
Machine
Shop

Industrial Buyers Are
Solutions Networker

Work with us to share
engaging, informative
thought leadership
content with your
ideal customers.

The Case for Content Marketing

0 of manufacturing professionals are moderately to a lot more likely

76 /0 to do business with a company actively creating and sharing
content. Create (or commission) compelling content and share that

content across the channels where buyers are most likely to look.

|

YOU RECEIVE:

e Featured content placement on related articles across GBM brand sites
e Dynamic digital marketing program including paid social media

e Custom call to

YOU RECEIVE:

CONTENT
BOOST

Refresh and reignite existing content created
by our editorial team through a targeted

digital deployment package.

action embedded within the article

SPONSORED CONTENT
MARKETING

Deliver your story through a feature style

content marketing article, published in

Modern Machine Shop’s technical voice

and delivered across our channels.

- Feature-style article published to mmsonline.com

- One single-page advertorial in the magazine (with a three-month

program commitment)
- Featured content placement throughout the website

- Digital marketing promotion including newsletters, social media,

and search

mmsonline.com| 14
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THOUGHT LEADERSHIP SOLUTIO

The Simpl $1,000,000 Problen

Video Content
Marketing

How ASMIL Makes Chips Faster
B With s New $400 Millon Hig..

Good video should be quality

content amplified by multi-channel e
marketing. That’s our approach. Ve

We have a best-in-class team who
will craft, tell and share your story
in a way that solves and sells.

/ “,
, Wk e g i,
; :

Tabe ihout cyyy

e D

Scan to learn more about
video content marketing
solutions.

VIDEO AMPLIFICATION
PROGRAM

Amplify your existing video and tell your story
dynamically by showcasing your video across our
digital channels and remarketing to those audiences
via search, social and YouTube.

YOU RECEIVE:

 Personalized on-site video advertisement
e Video remarketing package

e Social media advertising

SPOTLIGHT VIDEO

Bring your product or press release to life.
We do the work to turn your PR into a brief
but dynamic narrated video hosted on our
site and YouTube channel.

YOU RECEIVE:

* 30- to 60-second video press release in
horizontal and vertical formats

e \ideo published alongside your press release as
sponsored content on a GBM brand website

 Video remarketing package
e Social media advertising

GROW VIDEO PRODUCTION

Work with our GROW Studio team to
create original video that highlights your
company’s unique story and distinct value. We’ll
visit your shop, showroom or tradeshow booth to
film your technology and your people in action.

VIDEO PROJECT IDEAS:
- Technology demonstrations
- Customer success stories

- Leadership interviews

- And more...

POWERED BY GROW STUDIO

Modern

Machin
Slf:pl € mmsonline.com
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Modern
Machine
Shop

DEMAND GENERATION SOLUTIONS

Demand That Delivers

Drive active, influential prospects
across all relevant channels to your
website with high quantity, high-
quality demand generation solutions.

Tech That
Targets

Our investment in marketing technology empowers
you to target your ideal customer profile. Following
is a list of just some of our targeting criteria.

- Company Name - NAICS

- Company Location - Operation Performed

- Content Affinity - Plant Size

- Content Downloads - Subscription Type(s)

- Industry - Supplier Engagement

- IP Organization / - Pages Viewed
Location - Events Registered

- Job Function (in-person / online)

- Materials

¢ o'W 7
MAGAZINE o) SEM/SEO

[ ]
&

®

DIRECT .
MAIL S.EARCH
i L]
YOUR E
MARKETING 4
— | \ MESSAGE l -,
EMAIL SOCIAL
PROGRAMMATIC LAY C_@ ABM
- —— — . d. # .
v ® F ' 4 ) s 5
e " e o0 ¢ ® x . ; :
L ] 7 ® ¥
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%D DEMAND GENERATION SOLUTIONS

Turnkey

Digital

Marketing
Solutions

Our team of digital
marketing and content
creation experts make
dynamic digital campaigns
easy for you to execute

by handling the creative,
deployment and analytics.

Multi-Channel Marketing
0 Three-quarters of industrial
7 5 / buyers use four or more
0 resources to get purchase
and process information.

e Search e Industry Websites
e Industry Events e Industry Magazines

Modern
Machine
Shop

E-PRINTS

Introduce, inform and invite via the inbox
with demographically targeted, co-
branded, direct email messages sent to
our active, opt-in email audience.

YOU RECEIVE:

¢ Customizable content tailored to resonate with your target
audience

 The option to select your unique target audience of Modern
Machine Shop subscribers based on industry, geography, facility
size, job title and/or operations performed

¢ Performance report including data about total delivered,
open rate and click-through rate

DIRECT TRAFFIC

Drive qualified traffic across multiple
channels directly to your website,
online marketplace, landing page or
other digital destination.

YOU RECEIVE:

e Custom e-print delivered to your demographically selected
audience

¢ Sponsored content advertisements in Modern Machine Shop
e-newsletters

e Targeted paid promotion in social media channels

GROW DEMAND GEN

Define and target a custom audience

segment across our entire industrial
network using a variety of triggered and personalized
digital marketing tactics to drive qualified traffic to
your website, landing page or registration form.

POWERED BY GROW MARKETING

mmsonline.com 17
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and aownioaad. ——— * Digital marketing program
ii= A i B « Registrant information including name, company, email

address, phone number and country 21 2026 Events
22 GROW Marketing
23 Our Clients

24 Contacts

mmsonline.com | 18


https://www.mmsonline.com

1 Cover

(% LEAD GENERATION SOLUTIONS =:=f=:= 2 Our Industrial Network
R 3 Your Marketing Solutions
® :32‘223 4 Audience Overview

5 Meet Our Audience

Content + Context C
Environments That C

6 Demographics

7 Industries

8 Editorial Leadership

TECHSPE

TechSpex is the
Machine Tool

9 Editorial Calendar

(@)

10 Magazine Advertising

§S®& Lead Nurture @ GROW Lead Generation Sales Engine 11 Enewsletter Advertising
Let us further qualify and w : ;
wanm-up your marketing- Define and target a custom audience segment 12 Website Advertising

across our entire industrial network using i TechSpex attracts active, in-market
a vqriety of triggered an_d' personalized digital marketing ' _ machine tool buyers to a database of et .
tactics to generate qualified leads. machine tool builders, distributors, Byl

qualified leads through an

automated lead nurturing program that also
scores your leads to make your sales team’s . o~
efforts more targeted and more efficient. POWERED BY GROW MARKETING | makes, madels NGRS 14 Sponsored Content Marketing

=

Reach this intent audience through one

of three TechSpex marketing programs. 15 Video Content Marketing
* Basic Package
* Plus Package 16 Digital Audience Targeting

* Premium Package
17 Demand Generation

Marketing for Market Share
o) /it

or replacement vendor or supplier —
there is always an opportunity to steal market share Y
and to protect existing customers — make sure your '

brand and your marketing messaging is present to
avoid losing share and customers.

Learn About
TechSpex.com 18 Lead Generation

19 Lead Generation
20 Market Intelligence
21 2026 Events

22 GROW Marketing
e ST ) 23 Our Clients

24 Contacts
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Modern
Machine
Shop

MARKET INTELLIGENCE SOLUTIONS

1 Cover

‘E 2 Our Industrial Network
3 Your Marketing Solutions

Metalworking Intelligence Solutions

Modern Machine Shop’s metalworking intelligence leverages first-party
responses and behavioral data to report market performance, economic
trends, spending forecasts and custom insights that help inform every

aspect of your sales and marketing strategy.

INDUSTRY INSIGHT AND REPORTING

World Machine Tool
Consumption Report

Gardner Metalworking
Capital Spending Survey

GARDNER

INTELLIGENCE

METALWORKING
FULL REPORT

GARD

2025

World Machine Tool Survey

L]

|ern.uGr§r%c}é HAMT

For over 50 years, the Metalworking
Capital Spending Survey has forecasted
future machine tool and component
spending in U.S. by machine type,
facility type and geography with an
annual accuracy of 96%.

A deep dive into the global
machine tool economy, tracking
trade, production and consumption
across 51 countries since 2001.

Gardner Business Index

GARDNER BUSINESS

INDEX #-

The monthly GBI reports on the
current state of the industry based
on a number of critical industry
components and also delivers a
forecast of future business and
future spending.

4 Audience Overview
5 Meet Our Audience

6 Demographics
Stay Informed.

View the latest
+} Metalworking market
intelligence solutions

7 Industries

8 Editorial Leadership

9 Editorial Calendar

CUSTOM INSIGHTS

Ad Appeal Study

A valuable value-add for Modern
Machine Shop advertisers, the Ad
Appeal studies report how your
customers and prospects rank and
respond to your brand creative and
marketing messaging.

10 Magazine Advertising

11 Enewsletter Advertising
12 Website Advertising

13 Retargeting

14 Sponsored Content Marketing

15 Video Content Marketing
> 16

Digital Audience Targeting
' 17 Demand Generation

18 Lead Generation

Lead Qualification Survey

The Modern Machine Shop Lead
Qualification Survey combines
custom research and digital
marketing to produce insights and
contacts for your business.

19 Lead Generation

Custom Research

Need custom insights? GROW
Intelligence has deep history
working with manufacturing
technology suppliers to design,
field and analyze custom research 22 GROW Marketing
to fit your business need.

POWERED BY

20 Market Intelligence
GROW Y 9

INTELLIGENCE 21 2026 Events

23 Our Clients

24 Contacts
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11 Enewsletter Advertising

6
BK PLACE, CHICAGO

SEPTEM
MCCORMIC

12 Website Advertising

13 Retargeting
14 Sponsored Content Marketing

15 Video Content Marketing

I n - Pe rso n I nfl u e n ce 16 Digital Audience Targeting

17 Demand Generation

Live events remain a crucial component of industrial
marketing strategies for connecting with attendees
researching capital equipment purchases. 19 Lead Generation

18 Lead Generation

Contact your Modern Machine Shop sales representative to: 20 Market Intelligence

- Reserve booth_ spa'ce on th_e show_ floor ' 21 2026 Events
- Secure exclusive high-profile on-site sponsorships
- Learn how to get featured in our event promotional campaigns 22 GROW Marketing

23 Our Clients

Machine 24 Contacts
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1 Cover

2 Our Industrial Network
Introducing GROW. A Full-Service Marketing Solutions Provider. 3 Your Marketing Solutions
4 Audience Overview
5 Meet Our Audience

6 Demographics

Your partner for industrial marketing services and :
solutions that connect your brand with the right 7 Industries
audience, deliver results and drive your business growth.

GROW

G ADIVISION OF GARDNER BUSINESS MEDIA

8 Editorial Leadership

9 Editorial Calendar

10 Magazine Advertising

11 Enewsletter Advertising

j o)
0 12 Website Advertising
©
@ 13 Retargeting
 — PERFORMANCE 14 Sponsored Content Marketing
On-demand access to
Q MARKETING performance dashboards 15 Video Content Marketing
An audience-first approach revealing real-time » ) _
STUDIO to crafting strategic campaign metrics and 16 Digital Audience Targeting

INTELLIGENCE

Inform your go-to-
market strategy with
custom insights

on brand affinity,
market analysis,

and audience
qualification.

Our experienced team of
in-house writers, designers,
and videographers fuels
your marketing strategy
with original content

that captivates and
converts.

programs that build
brand, drive demand,
and connect you with
qualified prospects.

audience insights

Connect with our GROW Team
to build your strategy or visit us
online to learn more about how

., we can work with you.

gardnerweb.com/GROW

mmsonline.com
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SALES CONTACTS

Metalworking Market Group

Modern

Machine
Shop

MMSonline.com

PRODUCTION
productionmachining.com

MoldMaking

TECHNOLOGY
moldmakingtechnology.com

ITECHSPEX|

techspex.com

In partnership with

@ IMTS

&)

MTUNITED

& AMT

GARDNER

Business Media, Inc.

Media that move manufacturing

Bryce Ellis

Market Vice President
bellis@gardner.media
513-527-8970

Sales Representatives

Anthony Pavlik Joe Campise

Regional Vice President Regional Vice President
apavlik@gardner.media jcampise@gardner.media
917-838-8734 630-345-3466

Rick Brandt Maalik Bomar

Market Vice President Regional Manager
rbrandt@gardner.media mbomar@gardner.media
513-766-5864 513-344-1579

Event Sales Representatives

Matt Skiba Rachel Wauligman
mskiba@gardner.media rwauligman@gardner.media
513-527-8877 513-527-8897

International Offices/Sales Representatives

Claude Mas EUROPE

Executive Director of Simone Mas
International Business Gardner Business Media
cmas@gardner.media +33 749-645-567
513-338-2186 smas@gardnerweb.com

SPAIN / PORTUGAL ITALY

Guillermo Fernandez Roberto Puccetti

Gardner Business Media +39 320 7447807
+1305-308-7006 Globe Trotter SAS
gfernandez@gardner.media roberto.puccetti@gtrotter.it

6915 Valley Ave.
Cincinnati, OH 45244-3029
513-527-8800 | fx 513-527-8801

gardnerweb.com

John Campos

Regional Vice President
jcampos@gardner.media
630-345-3467

Rachel Wallis
Regional Manager
rwallis@gardner.media
330-268-2249

JAPAN / KOREA / CHINA
Erica Cheng

Gedy Ltd.

+86 132-183-1378
erica@gedyinc.com

TAIWAN

May Hsiao

J&M Media (Taiwan)
+866-4 2296-5959
may@jandm.com.tw

Metalworking
Market Group

Bryce Ellis

Market Vice President
bellis@gardner.media
513-527-8970

Advanced
Materials Group

Dale Jackman

Market Vice President
djackman@gardner.media
630-360-5306

Advanced
Manufacturing
Market Group

Rick Brandt

Market Vice President
rbrandt@gardner.media
513-766-5864

Mexico
Media Group

Claude Mas
Executive Director of
International Business
cmas@gardner.media
513-338-2186

Gardner Business Media Market Groups

PRODUCTION

Plastics
4 Technology

MoldMaking

TECHNOLOGY

C\VCompositeSWorld

PRODUCTS
EAd FINISHING

vl Manufacturing
OGS Connected

ADDITIVE

MANUFACTURING

Modern
Machine

Shop
Mexico

Plastics
22l Technology
MEXICO

meximold

GROW Marketing Services

Debi Williams

Director
dwilliams@gardner.media
513-527-8800

GROW Y
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