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FROM THE PUBLISHER

Through trusted content and 

interactive media, Products 

Finishing helps finishing

professionals make informed 

business decisions to build 

their brands and move the 

industry forward. As an 

advertiser, we connect you with 

this exclusive community of 

decision makers. 

n the past year, every business has faced pressure that has not 

been seen for generations. The good news—2010 is here, along 

with the promise of a better financial climate. 

As a supplier to the surface finishing market, you have an 

unprecedented opportunity to increase your market share and create 

momentum as the economy rebounds. 

Products Finishing is the prime vehicle for that. No brand covers the 

finishing industry as comprehensively as PF. Let us help you market to 

our 36,000 readers, 2,800 daily Web visitors and 10,500 e-newsletter 

recipients. Please contact me for more information.

We look forward to working with you.

FROM THE
PUBLISHER

I

Don Kline

Publisher 

Products Finishing
dkline2@gardnerweb.com
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85% of PF subscribers perform more 

than one finishing process.
2009 Purchasing Influence / Readership Study   

85%

Products Finishing (PF) readers run the gamut, 

from the large OEM to the small job shop.  PF 

serves these facilities by providing product and 

process information useful to both captive OEM 

shops and job shops that apply a wide variety of 

coatings.  

Readers rely on PF  to stay current on the latest 

products and trends that are vital for them to be 

successful in a competitive marketplace. 
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Finishing	 Balance	Domi nance
Market	 In the past 12 	 PFOnline.com
Segments	 months, the	 attracts more than 2,800

	 magazine has	 visitors a day.
	 dedicated ...	 A search on PFOnline 
		  revealed... 

painting	 81 pages to	 There are 3,208 matches
		 painting.	 for “painting.”

pOWDER COATING	 122 pages to	 There are 2,318 matches
		 powder coating.	 for “powder coating.”

pLATING	 137 pages to	 There are 3,071 matches
		 plating.	 for “plating.”

ANODIZING	 30 pages to	 There are 674 matches
		 anodizing.	 for “anodizing.”

MECHANICAL	 31 pages to	 There are 1,056 matches
FINISHING	 mechanical finishing.	 for “polishing.”

ELECTROCOAT	 32 pages to	 There are 324 matches
		 electrocoating.	 for “electrocoating.”

PRETREATMENT/	 71 pages to	 There are 3,099 matches
CLEANING	 pretreatment/cleaning.	 for “cleaning.”

POLLUTION	 57 pages to	 There are 971 matches
CONTROL	 pollution control and	 for “pollution.”
		 environmental issues.

		

36,261 recipients

2,800 daily visitors

the surface
Finishing MARKET
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2010 Editorial Calendar

or more than 70+ years of publication, Products Finishing has tracked numerous changes in the finishing business. These days, 

about the only certainty is that finishing processes, technologies and management practices will continue to evolve both in 

ways we can predict and in ways unforeseen.

Our mission remains the same: to bring readers the latest information on new finishing products, processes and technologies 

that can help them make better-informed decisions about how they operate their businesses. This enables readers to use the magazine as a 

discovery tool to learn about ways to move forward their own operations. 

Typically, once such a discovery is made in the magazine, further research is carried out on the Web before potential technology suppliers are 

contacted directly. Products Finishing and its Internet component, PFOnline.com, will continue to serve as the gateway to this information and 

provide a reliable resource for readers in captive and contract finishing shops, now and in the future.

F



EDITORIAL

Products Finishing editors are in the field, reporting on finishers using 

new technologies and management techniques to beat the competition.  

Jim Destefani 

Editor 

Products Finishing 

jdestefani@pfonline.com
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READERSHIP

E-newsletter

Online Operations Performed

	 Plants**	 Subscribers*	
Precious Metal Plating................................3,547................8,987	
Anodizing....................................................2,792................6,634	
Electroless Nickel Plating............................1,644................4,810	
Plating on Plastics......................................7,269..............15,522	
Total Plating Job Shops (3471)...................2,678................4,521	
Spray Painting...........................................10,517..............19,909	
Conveyorized Painting/...............................4,025................9,318	
  Powder Coating
Electrocoating.............................................1,186................3,745	
Painting/Powder Coating on Plastics..........7,802..............16,987	  
Painting.....................................................11,827..............21,202	
Powder Coating...........................................5,417..............11,547	
Painting & Powder Coating ......................10,641..............20,561	  
Abrasive Blasting........................................8,213..............16,442	
Polishing/Buffing........................................7,375..............14,628	
Mass Finishing/...........................................2,417................4,514	  
  Tumbling Vibratory Finishing
Painting & Plating.....................................10,987..............21,457	
Powder Coating & Plating.........................10,014..............21,147	
Electroplating..............................................7,158..............14,834

3-digit NAICS	 Plants**	 Subscribers*	
325 – 	Chemical Engineering..........................383...................765	
326 – 	Plastics and Rubber............................748................1,125	
 	  Product Manufacturing
327 – 	Nonmetallic Mineral............................176...................124	
 	  Product Manufacturing
331 – 	Primary Metal Manufacturing..............528...................962	
332 – 	Fabricated Metal.............................11,043..............17,932	
 	  Product Manufacturing
333 – 	Machinery Manufacturing................3,180................5,185	
334 – 	Computer and Electronic.....................858................1,922	
 	  Product Manufacturing
335 – 	Electrical Equipment, Appliance..........559................1,304	
 	  and Component Manufacturing
336 – 	Transportation Equipment................2,059................4,462	
	 Manufacturing
337 – 	Furniture and Related Product Mfg.....203...................384	
339 – 	Miscellaneous Manufacturing...........1,052................1,751	
Other	 ............................................................301...................345	
Total	 .......................................................21,090..............36,261	
* June 2009 BPA Statement    **June 2009 Publisher’s Counts

10,500
PF’s Digital Dispatch is sent to an opt-in e-mail list 

of more than 10,500 qualified subscribers.



READERSHIP

Total Circulation: 36,261

Design & Development 
Engineers

5,622

Company 
Management 		
16,714	Manufacturing 

Production 
Engineers 

4,653

Manufacturing/
Production 7,394

Purchasing 702

Metallurgy & 
Chemistry	
441	

**June 2009 BPA Statement

circulation by job function**circulation by plant size**

(1-19)
10,882

(500-999)
1906

(250-499)
3,278

(20-49)
8,054

(100-249)
5,220

a sampling of companies that receive Products Finishing magazine every month:

3M Co.
Agco Corp.
Agilent Technologies Inc.
Alcoa Fastening Systems Inc.
Ambrake Manufacturing Ltd.
American Axle & Mfg.
American Honda Motor Co. Inc.
American Standard Inc.
Andersen Corp.
Apple Computer Inc.
Applied Materials Inc.
Arctic Cat Inc.
Auto Alliance Intl. Inc.
BAE Systems Norfolk Ship Rep.
B Braun Medical Inc.
Baldor Electric Co.
Baxter Healthcare Corp.
Behr America Inc.
Bell Helicopter Textron Inc.
Blue Bird Body Co.
BMW Manufacturing Corp.
Bobcat Co.
Boeing Co.
Bose Corp.
Boston Scientific Corp.
Briggs & Stratton Corp.
Brunswick Corp.
Callaway Golf Co.
Carpenter Technology Corp.

(50-99)
6,261

(2500+)
709

(1000-2499)
951 Sales and Marketing

735

Carrier Corp.
Caterpillar Inc.
Corning Inc.
Crown Equipment Corp.
Chrysler Corp.
Dell Inc.
Denso Mfg. 
Eastman Kodak Co.
Electrolux Home Products Inc.
Elkay Mfg Co Inc.
Ford Motor Co.
Freightliner LLC
General Electric Co.
General Motors Corp.
Genie Industries Inc.
Guidant Corp.
Gulfstream Aerospace Corp.
Halliburton Energy Services
Harley-Davidson Motor Co. Inc.
Haworth Inc.
Herman Miller Inc.
Hewlett-Packard Corp.
Honeywell International Inc.
IBM Corp.
Ingersoll-Rand Co. Ltd.
Intel Corp.
ITT Industries Inc.
Jayco Inc
Deere & Co.

Johnson Controls Inc.
Kawasaki Motors Mfg. Co.
Kohler Co.
Leviton Manufacturing Co Inc.
Lexmark International Inc.
Lincoln Electric Co.
Lockheed Martin Corp.
Lufkin Industries Inc.
Mack Trucks Inc.
Magna Drivetrain
Marvin Windows & Doors
Maytag Corp.
Medtronic Inc.
Mercedes-Benz
Meridian Automotive Systems
Mitsubishi Motors 
Moog Inc.
Naval Surface Warfare Center
Navistar International Corp.
New Holland
Nissan Motor Co.
Northrop Grumman Corp.
Oshkosh Truck Corp.
Panasonic Automotive Systems
Panduit Corp.
Parker Hannifin Corp.
Pella Corp.
Philips Medical Systems

Polaris Industries Inc.
Porter-Cable Corp.
Pratt & Whitney Rocketdyne
Raytheon Co.
Remington Arms Co. Inc.
Bosch Corp.
Rockwell Collins Inc.
Rolls-Royce Plc.
Seagate Technology
Siemens Corp.
SquareD Co. 
Stryker Corp. 
Subaru of America
Sun Microsystems Inc.
Tecumseh Products Co. 
Tenneco Automotive
Texas Instruments Inc.
Timken Co.
Top-Flit Golf Co.
Toyota Motor Mfg.
Trane Co.
Tyco Electronics Corp.
Visteon Corp.
Volvo Trucks
Whirlpool Corp.
Yazaki North America Inc.
York International Corp.
Zimmer Inc.

2.3 additional people see every issue of PF through pass-along readership.*
2.3

*Purchasing/Readership Survey



E-newsletter Advertising

PF’s Digital Dispatch is distributed monthly to more than 10,500 opt-in names.  

A banner or text ad offers you direct access to an active, engaged audience.

Banner Advertising........................................................................ $500 per month

Webinars

Gain credibility in the marketplace while securing leads.  Sponsoring a Webinar 

through Products Finishing allows you to get in front of an audience that is actively 

seeking out a solution to a problem your product can fix.  Contact Don Kline, 

Publisher, for more information at 800-950-8020 or dkline2@gardnerweb.com.

E-prints

Similar to reprints, PF’s Digital Extra e-print offers you an electronic way to push 

your message to PF’s readers.  Your company’s editorial that was featured in PF 

will be branded with your marketing message and distributed to our e-mail list.  

E-mail Distribution........................................................... $2,500/5000 circulation

Reprints

If your company is featured in the editorial pages of PF, you can have the article reprinted 

to use as a direct mail piece.  Reprints are a cost-effective and timely way to give your 

company instant credibility.  If you are interested in purchasing reprints, contact Scott 

Clifton at sclifton@gardnerweb.com, or call 800-950-8020.

Direct Mail Lists

Customize your direct mail list by selecting specific categories from PF’s circulation 

list. Any number or combination of category selections is possible when creating a 

direct mail list.  Category selections include: NAICS Codes, Geographical Location, 

Occupational Function, Plant Size, Specific Operations, and ZIP Code. For more 

information, contact Ross Jacobs at rjacobs@gardnerweb.com or call 

800-950-8020.

Minimum Charge.............................................................................................$575

Base Rate...................................................................................$150 per thousand

Each Category Selection..............................................................$10 per thousand

Duplicate Set or Use....................................................................$85 per thousand

PRODUCT OFFERINGS
89%89% of executives surveyed agree a brand is more top-of-mind if they see it in more than one medium and 

strong majorities believe different ads offer additional information and make executives more likely to consider 

that brand at purchase time. *American Business Media/Harris Survey



PF PRODUCTS

Online Advertising

PFOnline is used to research new products and services to make critical 

purchasing decisions. A banner on PFOnline offers exposure to your audience 

during the research stage of the buying cycle.  

	 HOME PAGE BANNERS

	 Availability: 12

	 Commitment: 12 months

	 Includes: Slotting 

	 Size: 120 Pixels (W) × 30 Pixels (H) 

	 Specs: 72 DPI/StaticGIF or JPG (No Animation)

	 Cost: $550 per month

	 EMPHASIS ZONES

	 RICH MEDIA 

	 Available: 1/1/10

	 Availability: 1 page

	 Specs: Flash or Animated GIF

	 Cost:	 1-3× Month—$1,500 per month

		  4-6× Month—$1,000 per month

		  7-12× Month—$750 per month

	 STANDARD BANNERS

	 Availability: 12 per page 

	 Size: 120 pixels × 30 Pixels

	 Specs: 72 DPI/Static GIF or JPG (No Animation)

	 Includes: Slotting

	 Cost:	 $500 per month

	 TEXT ADS

	 Availability: 2 per page 

	 Specs: 4 lines of text

	 25 Characters Per Line

	 Last line must be a URL

	 Cost:	 1-3× Month—$400 per month

		  4-6× Month—$350 per month

		  7-12× Month—$300 per month

	 All rates are gross, 15% agency commissionable

2,800 daily visitors

200,000 
page views per month

PRODUCT OFFERINGS



PRODUCTs FINISHING
DIRECTORY

25,000 

As the single best resource that finishers turn to for supplier information 

and practical finishing knowledge, the Products Finishing Directory is the 

most valuable marketing tool at your disposal.  Published on an annual 

basis, the PFD is the most sought-after product in the industry, and readers 

refer to it countless times throughout the course of a year.  

Technology Guide Display Advertising

Your advertising message will be positioned next to expert-written, practical 

articles that are relevant to your ad.

Buying Guide Display Advertising

The Buying Guide lists all products used in surface finishing. Your ad will be 

placed as close as possible to the product category you request.

Buying Guide Classified Advertising

You can spotlight your company under every category where you have a 

product to sell, at the buyer's point of interest.

 

Advertising Options
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Fundamentals of Powder Coating
EquiPmEnt and ProCEss advanCEs drivE aPPliCations

Contributed by The Powder Coating Institute

First introduced in Europe more than 40 
years ago, powder coating is a dry finishing 
process that uses finely ground particles of 
pigment and resin which are electrostati-
cally charged and sprayed onto electrically 
grounded parts. The charged powder par-
ticles adhere to the part and are held there 
until melted and fused into a uniformly 
flowing coating in a curing oven.

Powder coating remains the fastest grow-
ing industrial finishing method in North 
America, currently representing more than 
25% of the total industrial market. In North 
America, more than 5,000 finishers apply 
powder to produce high-quality, durable 
finishes on a wide variety of products. 
Powder coated finishes resist scratches, cor-
rosion, abrasion, chemicals and detergents, 
and the process can cut costs, improve 
efficiency and facilitate compliance with 
environmental regulations.

Because powder coating materials con-
tain no solvents, the process emits negli-
gible, if any, volatile organic compounds 
(VOCs) into the atmosphere. It requires 
no venting, filtering or solvent recovery 
systems such as those needed for liquid 
finishing operations. Exhaust air from the 
powder booth can be safely returned to the 
coating room, and less oven air is exhausted 
to the outside, making powder coating a 
safe, clean finishing alternative and saving 
considerable energy and cost.

Theoretically, 100% of the powder coat-
ing overspray can be recovered and reused. 
Even with some loss in the collection filter-
ing systems and on part hangers, powder 
utilization can approach 98%. Unused 
powder can be reclaimed by a recovery unit 
and returned to a feed hopper for recircu-

lating through the system. The waste that 
results is negligible, and can be disposed 
of easily and economically.

Powder coating requires no drying 
or flash-off time, so parts can be racked 
closer together on a conveyor and more 
parts can be coated automatically. Powder 
coating does not run, drip or sag, result-
ing in significantly lower reject rates for 
appearance issues.

Because powder coating materials contain no 
solvents, the process emits negligible, if any, 
volatile organic compounds (VOCs) into the 
atmosphere.

WAGNER Group

WAGNER is a leading manufacturer in the market for high
technology, high quality equipment for the application of
powder, lacquers, paints and other liquid materials onto sur-
faces. WAGNER is the only supplier in the industry supplying
both industrial concerns, contactors and consumers - for
more than 50 years.

Worldwide the WAGNER Group develops, manufactures and
markets high quality products and innovative solutions with
forward-looking technologies. We are always there for our
customer where they need us. Our global distribution and
service network makes the WAGNER Group a leading supplier
in the surface finishing market.

Industrial Solutions

Wagner Systems, Inc. Toll Free:  800.473.2524
300 Airport Road, Unit 1 www.wagnersystemsinc.com
Elgin, IL 60123

Creating Value with Industrial Solutions

Our innovative and reliable products make us a trusted value
added partner for industry.

WAGNER Liquid Applications
Atomization Systems:  Airliess, AirCoat, electrostatic, high
speed rotary bells, SupraCoat
High and low pressure piston pumps
High and low pressure double diaphragm pumps
Electronic and mechanical 2K and 3K units
Movement technology
Control technology

WAGNER Powder Applications
Manual and automatic powder coating units
Electrostatic and Tribo powder guns, manual and automatic
operation
Powder rotational spray guns
1, 2 and 3D automatic movement units, robot control
In/out positioner and axis, swiveling devices
Powder feed technology
Powder recovery booths with filter and cyclone technology

The world is full of color -
we offer the right coating solutions!

09 Wagner.indd   1 10/1/08   8:46:16 AM

Afraid of the Dark?

MIDNITE Trivalent Black overshadows 
your fears with economy and stability.

YOUR SURFACE FINISHING RESOURCE

Don’t be spooked by the high costs and
instability of other trivalent black passivates.

Haviland’s Prodigy Midnite, formerly known
as Eclipse, takes the fear out of trivalent black
with a deep black, lustrous coating that is
extremely economical and stable. MIDNITE has
the widest operating window in the industry,
making it remarkably effortless to control. 
Easy to prepare and easy to use, MIDNITE

withstands 48 –120 hours to white corrosion 
in 5% salt-spray solution and has an excellent
shelf-life.

Trade in your fears for confidence with
Haviland Prodigy MIDNITE. Haviland Has It.

Haviland Products Company, 421 Ann Street,
NW, Grand Rapids, MI 49504, 800.456.1134,
www.hpcsurfacefinishing.com

0908 Haviland.indd   1 8/12/08   11:57:26 AM
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Find Supplier Contact Info on p. 418

teStIng

n  testing equipment, electroplate  
thickness: in-bath monitoring
(See also: Testing Equipment, thickness of coating)
Asset Exchange Ltd.
Matrix Metrologies
(See our adv. on page 407)
Oxford Instruments Coating Measurement

n  testing equipment, gloss
Automation USA Inc.
BYK-Gardner, USA
Elcometer, Inc.
Elektro-Physik, USA, Inc.
gardner Co., Inc., Paul n.
(See our adv. on page 410)
Gigahertz-Optik, Inc.
KTA-Tator, Inc.
Testing Machines Inc.
Tricor Systems Inc.

n  testing equipment, high-voltage  
electrostatic
Elcometer, Inc.
gardner Co., Inc., Paul n.
(See our adv. on page 410)
Kremlin by eXeL north America, Inc.
(See our adv. on page 375)

nordson Corporation
Industrial Coating Systems

(See our adv. on page 68)
Sames by EXEL North America, Inc.

n  testing equipment, Hull Cell
Asset Exchange Ltd.
Kocour Co.
Mid-South Chemicals, Inc.
Plating test Cell Supply Co.
(See our adv. on page 407)
technic, Inc.
(See our adv. on pages 346, 353, 253)

Metal film thickness and composition
measurement.

Economical XRF for Thickness and RoHS

Lead (Pb) compliance testing (<1000ppm)

and Pb percent verification (>3%).

Full restricted element testing (RoHS)
on any part.

Material analysis and thin alloy film
measurement.

The New Compact Eco-PIN
from Matrix Metrologies

101-5 Colin Drive, Holbrook, NY, USA  11741
T: 631.472.2400  F: 631.472.2424

For applications and specifications, please visit us at
www.matrixmetrologies.com

Plating Test Cell Supply Co.
 Hull Cell Cathode Panels

• 267mL Zinc Coated Steel  • 267mL Brass
• 1000mL Brass

• Complete Line of Hull Cell Testing Equipment
Call for Competitive Pricing

Visa, MC & American Express Orders Accepted
948-B Wayside Road, Cleveland, Ohio 44110

216-486-8400 • Fax: 216-486-8555
Toll Free: 888-232-0534
e-mail: ptcell@msn.com

08 Plating Test.indd   1 9/30/08   11:26:21 AM
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The PFD is sent to more than 25,000 subscribers from 

PF’s BPA-audited circulation list and distributed at 

finishing events throughout the year.



PF Directory

Products Finishing 
Directory Ad Sizes

*Publisher’s Count, 
July 2009

PRODUCTS FINISHING DIRECTORY 
recipients by job function*

PFD operations performed*

Operation	 Subscribers 

Painting................................................................................20,147

Electroplating.......................................................................15,062

Polishing/Buffing.................................................................15,601

Powder Coating....................................................................10,997

Cleaning...............................................................................15,685

Display advertising rates

See the rates and specifications section for display advertising 

rates. Please note that the PFD is digest size. 

Inserts

For insert sizes, current quantities and shipping information, 

contact Dianne Hight, dhight@gardnerweb.com.

Classified advertising rates

1 inch (2.1875” x 1”)..............................................................$525

2 inch (2.1875” x 2”)..............................................................$700

Each additional inch................................................................$250

Closing Date: September 3, 2010

For Advertising Information, contact: 

Dianne Hight, dhight@gardnerweb.com

Phone: 513-527-8800, 800-950-8020, Fax: 513-527-8801

Engineering
10,007

Company 
Management
14,126

Manufacturing 
Production 

4,876

Purchasing 788

Other 105

1/4 Page HORIZONTAL
4.5”W x 1.5”H 

1/8 Page 
2.1875”W x 1.5”H 

1/4 Page Vertical
2.1875”W x 3.1875”H 

1/2 Page HORIZONTAL
4.5”W x 3.1875”H 

1/2 Page ISLAND
3.25”W x 4.875”H 

1/2 Page Vertical
2.1875”W x 6.5”H 

3/4 Page
4.5”W x 4.875”H 

Full Page
Bleed: 5.8175”W x 8.125”H
Trim: 5.3125” W x 7.625”H
Live Area: 4.875”W x 7”H
Ruled Page: 4.5”W x 6.5”H

PRODUCTs FINISHING
DIRECTORY



2 Page Spread
Bleed:  16.25”W x 11”H
Trim:  15.75” W x 10.5”H
Live Area:  15.25”W x 10”H

ADVERTISING 
Cover Rates

Cover rates include black and any combination 

of process colors.

Second Cover (inside front)............................... $5,750

Third Cover (inside back)................................... $5,400

Fourth Cover (back)........................................... $5,800

Classified Advertising

Per Inch and a Half (3.25"W x 1.5"H).................... $250

Inserts

For insert sizes, current quantities and shipping 

information, contact Dianne Hight, dhight@gardnerweb.com

Borders 

Quarter-page and eighth-page ads must have a border 

on all sides.

Live Area 

Keep all essential material .25” (6 mm) from all trim edges.

Combination Rates

Advertisers may combine their total number of advertising 

insertions in all Gardner Publications’ products over any 

12-month interval to earn the best frequency discount.

Agency Commission

15% commission is allowed if payment is made within 

30 days of invoice.

Digital Ad Requirements

Preferred digital ad format:          Adobe PDF/X-1a 

Go to our Web site at www.gardnerweb.com/upload to 

upload the PDF job options for your version of Acrobat 

Distiller.

Where to send your ad files

n	 Go to www.gardnerweb.com/upload  to upload files 	

	 less than 20 MB.

n	 Files less than 5 MB can be e-mailed directly to 

	 Dianne Hight, dhight@gardnerweb.com
n	 Ad files can be shipped via CD or Zip disk to:

	 Dianne Hight, Advertising Production Manager

	 Gardner Publications, Inc.

	 6915 Valley Avenue, Cincinnati, OH 45244

	 Phone: 513-527-8800, FAX: 513-527-8801

2/3 Page Vertical
4.375”W x 9.125”H

1/2 Page Horizontal
6.875”W x 4.375”H 

1/2 Page Island
4.375”W x 6.875”H 

1/3 Page Vertical
2.25”W x 9.125”H 

1/2 Page Vertical
3.25”W x 9.125”H 

1/4 Page Vertical
3.25”W x 4.375”H 

1/3 Page Square
4.375”W x 4.375”H 

Products Finishing MAGAZINE Ad Sizes

Full Page
Bleed:  8.375”W x 11”H
Trim:  7.875” W x 10.5”H
Live Area:  7.375”W x 10”H

Ruled Page:  6.875”W x 9.125”H

1/8 Page 
3.25”W x 2.125”H 



 rates
Frequency		  1×	 3×	 6×	 9×	 12×	 18×	 24×	 36×

1 page		  3,900	 3,470	 3,270	 3,100	 3,000	 2,800	 2,650	 2,475

2/3 page		  3,050	 2,830	 2,720	 2,650	 2,520	 2,470	 2,400	 2,250

Island Unit		  3,050	 2,830	 2,720	 2,650	 2,520	 2,470	 2,400	 2,250

1/2 page		  2,100	 1,950	 1,840	 1,720	 1,685	 1,600	 1,530	 1,490

1/3 page		  1,830	 1,650	 1,520	 1,400	 1,325	 1,290	 1,220	 1,180

1/4 page		  1,150	 1,100	 1,000	 950	 900	 875	 825	 790

1/8 page		  650	 620	 590	 540	 515	 500	 490	 480

Frequency	 1×	 3×	 6×	 9×	 12×	 18×	 24×	 36×

1 page	 5,750	 5,320	 5,120	 4,950	 4,850	 4,650	 4,500	 4,325

2/3 page	 4,025	 3,805	 3,695	 3,625	 3,495	 3,445	 3,375	 3,225

Island Unit	 4,025	 3,805	 3,695	 3,625	 3,495	 3,445	 3,375	 3,225

1/2 page	 3,075	 2,925	 2,815	 2,695	 2,660	 2,575	 2,505	 2,465

1/3 page	 2,805	 2,625	 2,495	 2,375	 2,300	 2,265	 2,195	 2,155

1/4 page	 2,125	 2,075	 1,975	 1,925	 1,875	 1,850	 1,800	 1,765

1/8 page	 1,625	 1,595	 1,565	 1,515	 1,490	 1,475	 1,465	 1,455

 Effective January 1, 2010
All rates are gross, 15% agency commissionableBlack & White

4 color

Matched or PMS colors = two color ad rate plus $500

Manufacturers of Platinum 
Clad Niobium Anodes 
• Smooth, Uniform, Non-Porous 
 Layer of Platinum 
 Metallurgically Bonded to 
 Niobium Substrate 
• Platinum Thickness of 125u” 
 or 250u” On One or Both 
 Sides 
• Expanded Mesh (2:1 
 ratio) or Solid Strip 
 Available 
• Superior Current 
 Distribution 

• Superior 
 Performance in High
 Speed and High
 Current Density
 Applications
• Cost Effective
• Optimum Life

PLATINUM CLAD NIOBIUM ANODES
EXPANDED MESH AND SOLID STRIP
PLATINUM CLAD TITANIUM ROD

Manufacturer of
Clad Metal Composites
• Precious and/or Base Metal

 Components

• One and Two Sided Overlays

• Precious or Base Metal Inlays to

 Reduce Cost and Provide Greater

 Design Flexibility

• Rolling, Annealing, Slitting and

 Leveling Capabilities

• Automotive Applications

• Jewelry and Gold Filled Clads

• Toll Working

VINCENT METALS
CORPORATION
33 Plan Way, Unit 3C
Warwick, RI 02886
Tel: (401) 737-4167
Fax: (401) 737-4536
www.vincentmetals.thomasregister.com

2 color

Frequency	 1×	 3×	 6×	 9×	 12×	 18×	 24×	 36×

1 page	 4,630	 4,200	 4,000	 3,830	 3,730	 3,530	 3,380	 3,205

2/3 page	 3,780	 3,560	 3,450	 3,380	 3,250	 3,200	 3,130	 2,980

Island Unit	 3,780	 3,560	 3,450	 3,380	 3,250	 3,200	 3,130	 2,980

1/2 page	 2,830	 2,680	 2,570	 2,450	 2,415	 2,330	 2,260	 2,220

1/3 page	 2,560	 2,380	 2,250	 2,130	 2,055	 2,020	 1,950	 1,910

1/4 page	 1,880	 1,830	 1,730	 1,680	 1,630	 1,605	 1,555	 1,520

1/8 page	 1,380	 1,350	 1,320	 1,270	 1,245	 1,230	 1,220	 1,210

Atotech USA Inc.
1750 Overview Drive · Rock Hill, SC 29730
USA · Tel.: +1 803 817 3500 · Fax: +1 803 817 3666
usainfo@atotech.com · www.atotech.com

Decorative Coatings

TriChrome® – 
For Environmentally
Responsible 
Electroplating

TriChrome® processes improve productivity 

and reduce rejects while meeting today’s 

environmental challenges.

Deposits plated from TriChrome® have 

unique alloy properties which permit some 

color adjustments while resisting severe 

corrosion attack, such as CaCl2 road salt.

From bright to dark: 

TriChrome® White, 

TriChrome® Plus and 

TriChrome® Smoke give 

designers and custom-

ers freedom of choice, 

especially when com-

bined with satin-nickel 

surfaces

Features and Benefits

★ Higher productivity and faster 

 deposition rate 

★ Advanced throwing and covering power

★ Reduced burning and “white wash” effects 

★ Suitable for PoP and metal substrate

 applications (incl. White-Bronze)

★ High corrosion resistance – superior

 against CaCl2 attack

★ Cr(VI)-free processes – simple handling

 and increased worker safety

★ Reduced air-borne mists and use of 

 non-PFOS containing wetters

TriChrome® is a tried and trusted technology 

in use at approximately 350 customer loca-

tions worldwide.

High covering power for 

automotive application

Various fi nishes for consumer 

electronics articles
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The TRU TEMP® black oxide 
system operates at 200o F 

and contains no pollutants. 
Top quality black oxide 

without the hazards.

The new TRU TEMP®  
CNC line automatically  

eliminates most  
labor costs.

Call for more details 
952-937-7931

And visit us online 
for complete video 

demonstrations.  
www.birchwoodcasey.com 

Now Buy Online

Ship high quality 
products on short 

notice with an in-house 
TRU TEMP® System

✔

Ship high quality 
products on short

notice with an in-house

Attention  managers 

–Improve product nish
–Speed product shipments
–Lower inventory costs
–Safe, easy, economical
–Meet EPA, MILspecs
–Lower labor costs-
 automate!

100 gallon CNC 
line blackens 

6,000lb per shift 
with virtually no 

labor costs.

New
Now Buy Online
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ADVERTISING 


