




Today’s highly competitive business environment 
makes it more important than ever to meet face-to-
face with your clients and prospects – helping you to 
uncover underlying needs, establish trust and design 
appropriate solutions. B-to-B media events create this 
environment like nothing else.

Sponsoring or exhibiting at CompositesWorld 
Conferences offers the ideal means of connecting 
with your target audience of key decision makers! Our 
conferences deliver high-quality content focusing on 
business trends and strategy, technological advances 
and market forecasts. They also attract top-level 
executives and professionals from all segments of 
the value chain, providing you with an unparalleled 
opportunity to meet face-to-face with important decision 
makers from a variety of composites processing facilities 
and their suppliers.

In 2009 we will again host the CompositesWorld 
Investment Forum, High-Performance Fibers and 
Carbon Fiber conferences.
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2009
COMPOSITES INDUSTRY INVESTMENT FORUM

New York City

In association with:

www.compositesworld.com/cif

HyPerComp (HEI)
 Engineering, Inc.

Sponsored by:
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CONFERENCE CHAIRS:
• PETER W. OSWALD / Vice President of Marketing & Sales / Toho Tenax America, Inc.• ANTHONY (TONY) ROBERTS / Principal, AJR Consultant LLC

BUSINESS DEVELOPMENT CONFERENCE:
• 2 Pre-conference Seminars on December 8
• Over 20 Market & Technical Presentations by Industry Leaders

FOR MORE INFORMATION, PLEASE CONTACT:
Ralph Jessie / Conference Manager / e: Jessie@compositesworld.com / p: + 207-221-6603

CHARLESTON MARRIOTT HOTEL
Charleston, SC 29403 USA

www.compositesworld.com/cfhotel

Thanks to our sponsors:

CARBON FIBER
2009 CONFERENCE SERIES

CARBON FIBER

CARBON FIBER
2009 CONFERENCE SERIES

October 28.29
Charleston Marriott Hotel

Charleston, SC USA

IN ASSOCIATION WITH

2009

CONFERENCE CHAIRS:
 DANA GRANVILLE

 Senior Materials Engineer / Army Research Laboratory (AMSRL)

 DAVID CARLSON
 Manager / Teijin Aramid USA, Inc

BUSINESS DEVELOPMENT CONFERENCE:

 
by Industry Leaders
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www.compositesworld.com/hpf

HIGH-PERFORMANCE FIBERS
2009 CONFERENCE SERIES

CONTACT INFORMATION:
j.scott stephenson | conference director 
scott@compositesworld.com

ralph jessie | conference manager
jessie@compositesworld.com

The CompositesWorld Investment Forum 2009 will explore 
and assess the global and regional outlook for composite 
materials in commercial aviation, sporting goods, wind 
energy, construction and infrastructure, CNG and hydrogen 
storage tanks, and marine and automotive applications.

INVESTMENT FORUM
2009 CONFERENCE SERIES

2009 CONFERENCE SERIES

HIGH-PERFORMANCE FIBERS 2009 will evaluate the state 
of high-performance fi bers, such as aramid and glass fi ber 
used in ballistics protection and industrial applications.

HIGH-PERFORMANCE FIBERS
2009 CONFERENCE SERIES

CARBON FIBER 2009 will provide an update on current 
supply and demand for carbon fi ber as well as in-depth 
exploration of new and emerging carbon fi ber applications.

CARBON FIBER
2009 CONFERENCE SERIES

IN-PERSON EVENTS HELP 
MARKETERS COMPLETE

THE SALES CYCLE.
63 percent of business decision 
makers say events are highly

effective at generating 
qualifi ed leads.

61 percent of executives say 
events are most effective at 

building brand image. 

Why? The audience is there to
do business. Registrants only 

devote money and time because 
they expect valuable content 

and connectivity.

EVENT ADVOCATES SWEAR 
THAT EVENT LEADS ARE

FASTER DEALS TO CLOSE.
Forrester Research / The Case for Events /

American Business Media

EXPO & CONFERENCES
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Online Advertising Opportunities | Rates & Specs

Inventory: 12 positions

Rates: Weekly for 1 month @ $1,380/month
 Weekly for 3 months @ $1,150/month
 Weekly for 6 months @ $920/month
 Weekly for 12 months @ $805/month

Sponsoring CompositesWorld.com and CompositesWorld Weekly E-newsletter is a 
smart investment in your brand.  Combining print, live event and online elements unifi es 
your corporate marketing message, builds your brand and helps you grow your business.

COMPOSITESWORLD.COM BANNER ADVERTISING COMPOSITESWORLD

Home Page Featured Zone Pages Weekly E-newsletter

Inventory: 6 positions available

Rate: $600/month

Location: Home page, includes slotting
 in SOURCEBOOK listing

Inventory: 6 positions available per Zone

Rate: $500/month

Zones: Composites Technology landing page
 High-Performance Composites
  landing page
 Autoclave Technology
 CAD/CAM/Process Control
 Casting Technology
 Compression/Pressure Molding
 Cutting/Nesting/Machining Technology
 Filament Winding/Tape Laying
 LFRT/Injection Molding
 Pultrusion
 Resin Infusion/VARTM
 RTM
 Spray Up

 Tooling Technology

Location:   Featured Zone home page, includes 
slotting in SOURCEBOOK listing

Inventory: 9 positions available per
 Major Product Category

Rate: $500/month
 (minimum 12 month commitment)

Major Product Categories:
 Materials
 Primary Manufacturing Equipment
 Tools/Tooling Materials
 Auxiliary Processing Equipment,
  Repair Equipment and Supplies
 Fiber Converting/Prepreg
  Manufacturing Equipment
 Testing, Gauging, Monitoring, 
  Analytical Equipment and Software
 Fabricating Services
 Composite Structures and
  Components
 Design, Testing, Consulting, Other
  Services

Location: Throughout Major Product
  Category pages

SOURCEBOOK INDEX AD BUNDLES SB BANNER ADS

Ad Size Advertiser Rate Non-Advertiser Rate
1 inch $600.00 $1,000.00
2 inches $800.00 $1,300.00
3 inches $975.00 $1,625.00

Ad Size Advertiser Rate Non-Advertiser Rate
1 inch $515.00 $   875.00
2 inches $625.00 $1,025.00
3 inches $700.00 $1,100.00

Maximize your free listings with SOURCEBOOK 
Index Ad Bundles placed within product and 
service category pages!  

Each Bundle includes an Index ad in the
SOURCEBOOK and a banner on the 
corresponding product/service category page
as well as slotting.

To qualify for advertiser rates, a display 
advertisement in High-Performance 
Composites, Composites Technology or 
SOURCEBOOK is required during the 2009 
calendar year.

All rates are gross rates and are commissionable.

3 or 
more 
Index 
Ads

ONLINE SPECIFICATIONSONLINE SPECIFICATIONS
CompositesWorld.com Banners
  120 pixels wide by 60 pixels high by 72 dpi
  GIF (.gif) or JPEG (.jpg), no animation
  Not to exceed 50 KB

CompositesWorld Weekly E-Newsletter
   120 pixels wide by 90 pixels high by 72 dpi
   GIF (.gif) or JPEG (.jpg), no animation
   Not to exceed 50 KB

ANNOUNCING
COMPOSITESWORLD

WEB CASTS
Please contact your 

District Manager for details.

RATES | SPECS
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1x 4x 7x 9x 13x 19x 25x 37x

One page $6,400 $5,695 $4,870 $4,050 $3,925 $3,830 $3,730 $3,670

2/3 page $5,250 $4,670 $3,995 $3,315 $3,220 $3,140 $3,060 $3,015

1/2 island $4,460 $4,000 $3,395 $2,825 $2,740 $2,675 $2,600 $2,560

1/2 page $3,840 $3,440 $2,920 $2,430 $2,355 $2,300 $2,240 $2,205

1/3 page $2,740 $2,455 $2,090 $1,730 $1,680 $1,640 $1,595 $1,575

1/4 page $2,230 $1,965 $1,655 $1,375 $1,335 $1,300 $1,270 $1,250

BLEED: No charge. 

INSERTS:
Please contact your District Manager for complete costs, specs, availability 
and shipping instructions. Inserts are due at printing plant 10 days after issue 
closing date. 

COVER POSITION REQUESTS:
Add 10% to space and color charges. Please contact your District Manager 
for rates and availability.

CANCELLATIONS:
Not accepted after the published closing date.

COMBINATION RATES:
Advertisers may combine their total number of insertions in CT or HPC with 
any other Gardner Publications, Inc. periodicals or Web sites during the same 
12-month period to earn the best frequency discount.

GENERAL RATE POLICY:
Publisher reserves the right to hold advertiser and/or its advertising agency 
jointly and severally liable for such monies as are due and payable to the 
publisher. Fifteen percent commission on space and color to recognized 
agencies furnishing camera-ready material.  Frequency contracts submitted 
after 7/1/2008 for placement after 1/1/2009 are subject to 2009 rates. 
Rebates and short-rate adjustments will be made by publisher based on 
space actually used within a 12-month period. Advertisements produced by 
Gardner Publications Inc. may not be reproduced or transmitted in any form 
or by any means without written permission from the publisher.

PUBLISHER'S GENERAL POLICIES:
Publisher may reject or cancel any advertising at any time. All advertising 
is subject to credit approval. Neither advertiser nor agency may cancel 
after closing date. All cancellations must be received in writing. Publisher 
is not liable for delays in delivery and/or nondelivery in the event of an Act 
of God, action by any governmental or quasi-governmental entity, fire, flood, 
insurrection, riot, explosion, embargo, strikes (whether legal or illegal), labor 
or material shortage, transportation interruption of any kind, work slowdown 
or any condition beyond the control of the publisher that affects production 
or delivery in any manner.

Print Advertising Rates

Black & White Rates

1x 4x 7x 13x +

2-color, process $990 $900 $745 $590

2-color, matched $1,210 $1,095 $910 $725

4-color, process $2,050 $1,840 $1,540 $1,230

Color Rates

Showcase

SHOWCASE frequency rates: Advertisers may earn 7x and 10x SHOWCASE rates
with display or classified frequency contracts of four or more insertions.

1x 4x 7x 13x

Per column inch $245 $230 $210 $190

Classified

Minimum classified ad size is 1 column inch (2-1/4" W x 1" H).
Classified display advertising is accepted and commissionable at regular display rates.

PREFERRED PRINT-READY 

File Requirements: 
 Please submit print advertisements
 as an Adobe PDF/X-1a file.

How to submit files:
1. Upload files at
 www.gardnerweb.com/upload
 (20 MB max)

2. E-mail file to
 bhelton@gardnerweb.com

3.  Ship CD to 
Advertising Department 
CompositesWorld 
6915 Valley Ave. 
Cincinnati, OH 45244

Contact:
 Becky Helton
 (513) 527-8800 
 bhelton@gardnerweb.com

For more details visit:
 www.gardnerweb.com/upload 

All advertising rates are gross; 15 percent agency commissionable.

1x 4x 7x 13x

Advertiser $825 $700 $590 $475

Nonadvertiser $1,185 $1,065 $960 N/A

Product and Literature Showcase issue.

All dimensions are width x height

One Page
Trim 8.375" x 10.875"
 187 mm x 250 mm
Bleed 8.875" x 11.375"
 225 mm x 289 mm

1/3 Page (square)
Trim 4.75" x 4.875"
 120 mm x 123 mm

1/2 Page (island)
Trim 4.75" x 7.375"
 120 mm x 187 mm

1/2 Page (vertical)
Trim 3.5" x 9.875"
 88 mm x 250 mm

1/2 Page (horizontal)
Trim 7.375" x 4.875"
 187 mm x 123 mm

2/3 Page
Trim 4.75" x 9.875"
 120 mm x 250 mm

1/4 Page
Trim 3.5" x 4.875"
 88 mm x 123 mm

1/3 Page (vertical)
Trim 2.25" x 9.875"
 57 mm x 250 mm

Print Ad Sizes

RATES | SPECS
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Editorial
4891 Independence Street, Ste. 270

Wheat Ridge, CO 80033

p | 303 467 1776 

f | 303 467 1777

www.compositesworld.com

Jeff Sloan | Editor-in-Chief
jeff@compositesworld.com

Mike Musselman | Managing Editor
mike@compositesworld.com

Sara Black | Technical Editor
sara@compositesworld.com

Caroline B. Kaelin | Art Director

cbkaelin@gardnerweb.com

Publisher
Ryan Delahanty

ryan@compositesworld.com

1100 Jorie Blvd., Ste. 132

Oak Brook, IL 60532

p | 630 573 2025

f | 630 573 1753

Corporate
Richard G. Kline | CBC | President

Steven R. Kline | CBC | Executive Vice President

Melissa Kline Skavlem | Chief Operating Offi cer

Ernest C. Brubaker | Treasurer

Thomas L. Beard | Senior VP of Content

Richard G. Kline, II | Group Publisher

Steven R. Kline, II | Director of Market Intelligence

P. Ross Jacobs | CCCP | Circulation Director

Jason Fisher | Director of Information Services

Andrea Albl | Director of Web Services

Kimberly Hoodin | Marketing Manager

Becky Helton | Advertising Production Manager

Sales Offices
Midwestern & East Coast U.S. Sales Offi ce

Barbara Businger | District Manager

barb@compositesworld.com

p | 330 239 0318

f  | 330 239 0326

Southeastern & Mountain U.S., Texas 

& International Sales Offi ce

Beth Piltz | District Manager

beth@compositesworld.com

p | 303 467 1776

f  | 303 467 1777

Western U.S. Sales Offi ce

(California, Idaho, Nevada, Utah, Washington)

Steve Kosloff | Regional Vice President

skosloff@gardnerweb.com

p | 818 865 8881

f  | 818 865 8181

Western U.S. Sales Offi ce

(Arizona, California, Montana, Oregon)

Rick Brandt | District Manager

rbrandt@gardnerweb.com

p | 310 792 0255

f  | 800 527 8801

Corporate Headquarters
Gardner Publications Inc.

6915 Valley Avenue | Cincinnati, OH 45244

p | 513 527 8800

f  | 513 527 8801

www.gardnerweb.com




