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T
he world of composites may be a relatively small one, but the amount of information 

circling the globe that involves fi ber, resins, tooling, software and processes for composites 

manufacturing is large and fast-changing. It’s our job at CompositesWorld to impose some 

order on the world of composites and present it in a way our readers can easily access and 

apply to their jobs as plant managers, product engineers and part designers.

Today, more than ever, our readers access this important information in a variety of ways: print 

magazines, e-newsletters, Web sites, conferences and trade shows. And because the needs 

of our readers are so varied, our information delivery methods are varied — and integrated. 

In the following pages you will read about CompositesWorld’s fl agship print products 

High-Performance Composites and Composites Technology, our CompositesWorld Weekly 

e-newsletter, the CompositesWorld Web site, the CompositesWorld Conference Series and 

the CompositesWorld Expo.

Each of these products, stitched together with content from the composites industry’s most 

experienced and most trusted editorial team, provides you unrivaled access to the full 

breadth and depth of the global composites industry. And each of these products gives you, 

the advertiser, access to every type of composites buyer and specifi er.

We encourage you to join us in our integrated and comprehensive efforts to keep composites 

professionals up to speed on the latest technologies, products, strategies, and processes. We 

look forward to working with you.

6915 Valley Avenue
Cincinnati, Ohio 45244 USA
p |  513  527  8800
      800  950  8020
f  |  513  527  8801

e | contactus@compositesworld.com
www.compositesworld.com

CompositesWorld | HPC | CT | compositesworld.com 2



The greater the number of

B-TO-B CHANNELS
an advertiser employs,

the more likely a campaign

WILL MOVE THE MARKET.
Forrester Research / 2005

IN PERSON
CompositesWorld Expo
CompositesWorld Expo’s world-class trade 
exhibition, two-track technical conference and 
multiple networking opportunities allow you to 
meet with your peers, suppliers, customers 
and prospects all under one roof.

CompositesWorld Conference Series
High-quality content focusing on business 
trends, technological advances and market 
forecasts attracts top-level professionals to 
CompositesWorld Conferences.

In print, online and in person – all essential 
components of your integrated marketing plan. 
CompositesWorld offers you access to more than 
31,000 composites industry professionals.  Build 
your brand and connect with decision makers 
and buyers looking for information by creating an 
integrated media plan with CompositesWorld.

IN PRINT
High-Performance Composites and 
Composites Technology magazines

HPC and CT are the industry’s most respected 
and most widely circulated publications, with 
each magazine reaching more than 20,000 
qualifi ed subscribers.

SOURCEBOOK

The annual SOURCEBOOK is considered the 
directory of record for the composites industry, 
reaching a circulation of over 30,000 qualifi ed 
recipients and buyers worldwide.

ONLINE
CompositesWorld.com
Jam-packed with leading edge content, 
CompositesWorld.com is the  Web destination 
for decision makers in the composites industry.  

CompositesWorld Weekly e-newsletter
More than 24,000 industry leaders get the hot 
news in the ever-changing composites industry 
from the CompositesWorld Weekly e-newsletter.

JANUARY 2009    COMPOSITESWORLD.COM

Integrated Media for 
The Composites Market

JANUARY 2009    compositesworld.com

CARBON FIBER

HIGH-PERFORMANCE FIBERS

INVESTMENT FORUM

COMPOSITESWORLD EXPO 2009
SCHAUMBURG, IL - SEPT 28 - 30

2009 CONFERENCE SERIES

2009 CONFERENCE SERIES

2009 CONFERENCE SERIES

CompositesWorld | HPC | CT | compositesworld.com 3



Together...
... CompositesWorld’s sister publications High-Performance 
Composites and Composites Technology represent more than 
31,000 unique, qualifi ed subscribers worldwide.

Independently... 
... HPC’s base of more than 20,000 qualifi ed subscribers is 
the largest subscriber base of any advanced composites 
industry publication.  CT has the largest subscriber base 
of any composites industry publication covering FRP 
materials — more than 20,000 qualifi ed subscribers.

HIGH-PERFORMANCE COMPOSITES  |  COMPOSITES WORLD
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High-Performance Composites 
(HPC) is the leading design 
and manufacturing publication 
for the advanced composites 
industry. HPC’s editorial approach 
is technical, and coverage 
emphasizes in-depth exploration 
of the complex principles that 
govern continuous fi ber and 
resin selection, tooling and 
manufacturing methods required 
for highly loaded structures.

Composites Technology (CT) is the 
leading publication for manu-
facturers of fi berglass and similar 
fi ber-reinforced polymer (FRP) 
products. CT focuses on compos-
ites design and production in 
automotive, marine, infrastruc-
ture, corrosion, industrial and 
energy markets. It features a 
variety of resins, fi ber forms and 
processes, including chopped 
fi bers and additives used in 
casting, sprayup and injection 
molding as well as continuous 
fi bers used in pultrusion, fi lament 
winding and resin infusion.

Total Qualifi ed Circulation*

20,237
Direct Request Circulation*

19,189  |  94.7%
U.S. Circulation*

15,581  | 77.0%
Non-U.S. Circulation*

 4,656  |  23.0%

Total Qualifi ed Circulation*

20,709
Direct Request Circulation*

19,715  |  95.2%
U.S. Circulation*

15,986  | 77.2%
Non-U.S. Circulation*

 4,723  |  22.8%

JANUARY 2009    compositesworld.com

JANUARY 2009    COMPOSITESWORLD.COM

EDITORIAL | CIRCULATION

Working with fi berglass or other fi ber-reinforced 
polymers?  Composites Technology reaches the 
decision makers you need to talk to!

High-Performance Composites is read by your 
target audience — the key decision makers in 
the advanced composites industry. 

HIGH-PERFORMANCE COMPOSITES  |  COMPOSITES WORLD
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  Close Date Featured Topics Show Coverage Bonus Distribution

JANUARY† 11/26/08

FEATURE: The making of carbon fi ber
FEATURE: Composites in next-gen supersonics
RTM cell for winglets
Composites in restoration

ACMA COMPOSITES 
& POLYCON 
CompositesWorld 
Investment Forum 2009

MARCH
2/2/09

FEATURE: Reinforced thermoplastics in aircraft interiors
FEATURE: Next-gen modeling/simulation tools for aircraft
VARTM for regional jet
Pultruded wings

Preview: JEC Composites
Preview: SAMPE Europe

JEC Composites

MAY† 4/1/09

FEATURE: AFP/ATL software
FEATURE: Aviation Outlook: Composites in UAVs
SQRTM process
Commerical aircraft structure

Preview: SAMPE 2009
   Report:  JEC Composites      

highlights
SAMPE 2009

JULY
6/1/09

FEATURE: High-temperature resins
FEATURE: Rapid manufacturing update 
Aerospace rapid manufacturing
Composites in spacecraft

Report: SAMPE 2009

SEPTEMBER†
8/3/09

FEATURE: Carbon fi ber in automotive
FEATURE: Helicopter structures
Formula 1 chassis
Design for aerospace

Preview:  CompositesWorld 
Expo 2009

CompositesWorld Expo 2009
SAMPE Tech, IBEX, SPE ACCE
High-Performance Fibers 2009

NOVEMBER 10/1/09

FEATURE: Market Outlook: Commercial space race
Plant Tour: Swift Engineering
Corvette ZR1 components
All-carbon airframe

Report:   CompositesWorld 
Expo 2009 Showcase Carbon Fiber 2009

SOURCEBOOK 
2010

10/12/09
Industry Overview                    Index to Products & Services
Glossary of Terms                     Directory of Suppliers
Industry Organizations

30,000+ Distribution

 Close Date Featured Topics Show Coverage Bonus Distribution

FEBRUARY
Transportation Issue

12/29/08 FEATURE:  Market Outlook: Pressure vessels in 
transportation

FEATURE:  Composites in rail VARTM and the Superbus
Composite cement mixer drum

Preview: JEC Composites
   Report: NAIA Detroit Auto    
                  Show

Composites Investment Forum 2009
JEC Composites

APRIL†
Corrosion

Issue

3/2/09 FEATURE:  Bioresins, block copolymers, nanoresins, 
SMC materials

FEATURE: The making of glass fi ber Pultruded rollers
U.S. Army composite bridge

JUNE
Energy

Issue

5/1/09 FEATURE: Designing, making big wind blades
FEATURE: Composites in fuel cells
Fabric cutting for wind blades
Automated wind blade manufacturing

Report: JEC Composites

AUGUST†
Automotive

Issue

7/1/09 FEATURE: Carbon fi ber in automotive
FEATURE: Marking, printing, decorating
Natural fi bers in high-end automotive
Color-matched tonneau cover

Preview:  CompositesWorld
Expo 2009

Preview: SPE ACCE

CompositesWorld Expo 2009
SPE ACCE
SAMPE Tech

OCTOBER
Marine

Issue

9/1/09 FEATURE: Process control for LRTM
FEATURE: Composite pilings
Composite beams for superyacht
Composite propeller

Report: SPE ACCE  IBEX
 High-Performance Fibers 2009
Carbon Fiber 2009

SOURCEBOOK 2010
10/12/09 Industry Overview                  Index to Products & Services

Glossary of Terms                   Directory of Suppliers
Industry Organizations

30,000+ distribution

DECEMBER† 
Infrastructure

Issue

11/2/09 FEATURE: Wood plastic composites
FEATURE: Antiballistics in vehicles and buildings
Pultruded braided hockey sticks
Composites in acoustical panels

Report:  CompositesWorld
Expo 2009 Showcase

Report: IBEX
Preview: ACMA COMPOSITES
                 & POLYCON 2010

  

Cl D F d T i Sh C B Di ib i

EDITORIAL CALENDARS

† New Product and Literature Showcase issue.

† New Product and Literature Showcase issue.
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CIRCULATION

INDUSTRY __________________________ SUBSCRIBERS
Aviation/Aerospace _________________________________ 11,400
Ground transportation ________________________________ 8,317
Marine ____________________________________________ 6,814
Electrical/electronic _________________________________ 5,415
Industrial machinery products/components ______________ 5,248
Building and construction _____________________________ 5,120
Recreational/sporting goods __________________________ 4,791
Energy – Oil/gas/wind/power generation equipment _______4,398
Corrosion-resistant products __________________________4,022
Appliances/offi ce equipment/consumer products _________3,489
Medical/orthopedic products __________________________2,095
 ** Publisher's count, May 2008.

HPC | CIRCULATION BY INDUSTRY SERVED**HPC | CIRCULATION BY JOB FUNCTION*

Mfg. Prod & Engineering - 8,974

Corporate/Company Mgmt - 5,316

Design, R&D, Quality - 3,634

Sales & Marketing - 1,063

Other Qualifi ed Titles - 859

Purchasing - 391

44.3%

26.3%

18.0%

5.3%

4.2%

1.9%

* Source: BPA Worldwide Audit Statement, June 2008.

CT | CIRCULATION BY JOB FUNCTION*

HPC | INDUSTRIES SERVED

CT | INDUSTRIES SERVED

CT | CIRCULATION BY INDUSTRY SERVED**
INDUSTRY __________________________ SUBSCRIBERS
Ground transportation ________________________________ 8,794
Marine ____________________________________________ 7,004
Building and construction _____________________________ 5,967
Electrical/electronic _________________________________ 5,776
Industrial machinery products/components ______________ 5,512
Recreational/sporting goods __________________________ 4,928
Appliances/offi ce equipment/consumer products _________4,464
Corrosion-resistant products __________________________4,399
Energy – Oil/gas/wind/power generation equipment________ 4,394
Medical/orthopedic products __________________________2,447
Aviation ____________________________________________ 9,551* Source: BPA Worldwide Audit Statement, June 2008.

Mfg. Prod & Engineering - 8,686

Corporate/Company Mgmt - 6,260

Design, R&D, Quality - 3,443

Sales & Marketing - 1,150

Other Qualifi ed Titles - 797

Purchasing - 373

41.9%

30.2%

16.6%

5.6%

3.8%

1.8%

ASK FOR THE AUDIT!
BPA Worldwide is the global industry resource for verifi ed audience data and media 
knowledge. With rich, in-depth information, BPA audits provide advertisers with audience 

insights that they can turn into competitive advantage. 

What this means to you is that the audience that High-Performance Composites and Composites Technology 
claim to reach is, in fact, the audience we do reach.  For this reason, we encourage you to ask for the audit when 
making your media decisions.

AUTOMOTIVE/
TRANSPORTATION

Chrysler LLC
Delphi Corp.

Ford Motor Co.
General Motors Corp.

Lear Corp.

ENERGY
ConocoPhillips Co.

ExxonMobil Upstream Research Co.
Halliburton Energy Services

LM Glasfi ber
Vestas Wind Systems A/S

MARINE
Boston Whaler Inc.

Carver Boat Corp. LLC
Hatteras Yachts
The Hinckley Co.

Malibu Boats West Inc.

BUILDING & CONSTRUCTION 
Hobas Pipe USA Inc.

Kohler Co.
Marvin Windows & Doors

Oldcastle Concrete
Ershigs Inc.

RECREATION
Callaway Golf Co.

NIKE Inc.
The Orvis Co. Inc.

Polaris Industries Inc.
Tracker Marine Group

AUTOMOTIVE/
TRANSPORTATION

Aston Martin Lagonda Ltd.
Ford Motor Co.

Toyota Motor Corp.
McLaren Automotive Ltd.

Honda Racing F1 Team

ENERGY
ConocoPhillips Co.

Halliburton Energy Services
GE Energy

Gamesa Eolica Fiberblade
Vestas Wind Systems A/S

MARINE
Boston Whaler Inc.

Carver Boat Corp. LLC
Hatteras Yachts
The Hinckley Co.

High Modulus

AEROSPACE
Airbus Industrie

Bell Helicopter Textron Inc.
The Boeing Co.

Lockheed Martin Space Systems
Northrop Grumman Corp.

RECREATION
Callaway Golf Co.

NIKE Inc.
The Orvis Co. Inc.

Polaris Industries Inc.
Tracker Marine Group

MEDICAL
Baxter International Inc.

Ethicon Endo-Surgery Inc.
GE Healthcare
Guidant Corp.

Smith & Nephew PLC

MEDICAL
Baxter International Inc.

Ethicon Endo-Surgery Inc.
GE Healthcare
Guidant Corp.

Smith & Nephew PLC

** Publisher’s count May 2008.
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SOURCEBOOK 2010
The CompositesWorld SOURCEBOOK is the directory 
of record for the international composites industry. 
Reach industry decision makers where they make 
buying decisions – online and in print.

SOURCEBOOK IN PRINT
SOURCEBOOK is delivered to 
more than 30,000 unique, qualifi ed 
subscribers to our BPA-audited 
magazines (HPC & CT).  Display 
and print index ads highlight your 
company listing and allow you to 
reach key decision makers year-round.

* = Distributor, Bold = Advertiser 
WWW.COMPOSITESWORLD.COM    2009 SOURCEBOOK  137

MFG. EQUIPMENTPRIMARY MANUFACTURING EQUIPMENT
Autoclaves ..................................................137
Autoclaves, lab-sized ..................................137
Autoclaves, software and controls ...............137
Automatic tape layers .................................137
Bladder molding equipment ........................137
Casting equipment ......................................138
Continuous laminating machines ................138
Electron beam accelerators ........................138
Extruders ....................................................138
Fiber placement machines ..........................139
Filament winding machines, 
 controls and software .............................139

Flow-coating equipment .............................139
Foam-application equipment ......................140
Impregnation lines ......................................140
LFRT compounding/molding machinery ......140
Metal-matrix composite  
 casting machines ...................................140
Polymer concrete machinery .......................140
Preform-manufacturing equipment .............140
Presses, compression molding ....................140
Presses, diaphragm forming .......................141
Presses, hydraulic .......................................141
Presses, injection molding ..........................141

Presses, laminating.....................................141
Presses, low-pressure ................................141
Presses, software and controls ...................141
Presses, superplastic forming .....................142
Presses, thermoforming/ 
 pressure forming ....................................142
Presses, vacuum.........................................142
Pultrusion equipment, thermoplastics .........142
Pultrusion equipment, thermosets ...............142
Reaction injection molding equipment  
 (RIM, RRIM, SRIM) ...................................142
Resin transfer molding equipment (RTM) ....142

Autoclaves
Aeroform France* +33 478 8686 00
Aeroform Ltd. +44 120 2683 496
American Autoclave Co. (706) 692-4480
Anchor Autoclave  
 Systems Inc. (713) 465-6851
ASC Process Systems (818) 833-0088

Autoclaves Ltd. + 44 (0)1274 552 098
Autonational +31 515 5323 25
AvPro (405) 360-4848
Bauer & Asociados +54 221 15 576 9485
Bondline Products* (562) 404-6615
BondTech Corp.* (606) 677-2616
Bowers Process  
 Equipment Inc. (800) 567-3223
Bretagne Composite +33 240 5705 02
Composiflex Inc. (800) 673-2544
Fisher Aircraft Corp. (585) 889-4026
Gyrotron Technology Inc. (215) 244-4740
HEATCON Composite  
 Systems* (206) 575-1333

Hypercoat Enterprises  
 Pte. Ltd.* +65 654 2898 9
Icon Industries Inc.* (616) 241-1877
Industrial Machine Tool Inc.* (410) 275-9933
Lavender CE Pty. Ltd.* +61 732 5569 24
Lucas Industries (802) 886-4644
McGill AirPressure LLC (614) 443-0192
Melco Steel Inc. (626) 334-7875
Polymer Technologies  
 Pte. Ltd.* +65 686 3822 5
Quatro Composites (858) 513-4300
Southbrook  
 Technologies Inc. (770) 751-1844
Sun Coast Services (909) 228-6872
Taricco Corp.* (562) 437-5433

Terruzzi Fercalx SpA +39 035 4879811
Thermal Equipment Corp. (310) 328-6600
Touchstone Research  
 Laboratory (304) 547-5800
Wee Tee Tong  
 Chemicals Pte. Ltd.* +65 636 6423 1

Autoclaves, lab-sized
Aeroform France* +33 478 8686 00
Aeroform Ltd. +44 120 2683 496
American Autoclave Co. (706) 692-4480
Anchor Autoclave  
 Systems Inc. (713) 465-6851
ASC Process Systems (818) 833-0088
Autoclaves Ltd. + 44 (0)1274 552 098
AvPro (405) 360-4848
Bauer & Asociados +54 221 15 576 9485
BondTech Corp.* (606) 677-2616
Bowers Process  
 Equipment Inc. (800) 567-3223
Fisher Aircraft Corp. (585) 889-4026
HEATCON Composite  
 Systems* (206) 575-1333
Hypercoat Enterprises  
 Pte. Ltd.* +65 654 2898 9
Icon Industries Inc.* (616) 241-1877
Industrial Machine  
 Tool Inc.* (410) 275-9933
isovolta group +43 5 9595 9479
Lavender CE Pty. Ltd.* +61 732 5569 24
Material Testing  
 Technology Co. (847) 215-7448
McGill AirPressure LLC (614) 443-0192
Melco Steel Inc. (626) 334-7875
Polymer Technologies  
 Pte. Ltd.* +65 686 3822 5
Southbrook  
 Technologies Inc. (770) 751-1844
Sun Coast Services (909) 228-6872
Taricco Corp.* (562) 437-5433
Terruzzi Fercalx SpA +39 035 4879811
Thermal Equipment Corp. (310) 328-6600
Touchstone Research  
 Laboratory (304) 547-5800
Wee Tee Tong  
 Chemicals Pte. Ltd.* +65 636 6423 1

Autoclaves, software  
and controls
Aeroform France* +33 478 8686 00
Aeroform Ltd. +44 120 2683 496
American Autoclave Co. (706) 692-4480
Anchor Autoclave  
 Systems Inc. (713) 465-6851
ASC Process Systems (818) 833-0088
Autoclaves Ltd. + 44 (0)1274 552 098
Autonational +31 515 5323 25
AvPro (405) 360-4848
Bauer & Asociados +54 221 15 576 9485
BondTech Corp.* (606) 677-2616
Bowers Process  
 Equipment Inc. (800) 567-3223
CompuDAS (360) 427-1418
Fisher Aircraft Corp. (585) 889-4026

HEATCON Composite  
 Systems* (206) 575-1333
Hypercoat Enterprises  
 Pte. Ltd.* +65 654 2898 9
Lavender CE Pty. Ltd.* +61 732 5569 24
McGill AirPressure LLC (614) 443-0192
Melco Steel Inc. (626) 334-7875
Polymer Technologies  
 Pte. Ltd.* +65 686 3822 5
Southbrook  
 Technologies Inc. (770) 751-1844
Sun Coast Services (909) 228-6872
Taricco Corp.* (562) 437-5433
TE Wire & Cable (201) 845-9400
Thermal Equipment Corp. (310) 328-6600
Wee Tee Tong  
 Chemicals Pte. Ltd.* +65 636 6423 1

Automatic tape layers
American GFM Corp. (757) 487-2442
Ameron Fiberglass -  
 Composite Pipe Div. (832) 912-8282
Automated Dynamics (518) 377-6471
Autonational +31 515 5323 25
Bolenz & Schäfer/EHA Spezialmaschinenbau 
 GmbH +49 646 4915 00
CAB Germany Ltd.* +49 172 3040 561
Century Design Inc. (858) 292-1212
Cincinnati Machine (859) 534-4600
Composite Systems Inc. (209) 795-6977
Forest-Liné +33 153 049 360
Green Sales Guy, GSG Inc.* (801) 561-3584
Industrial Machine Tool Inc.* (410) 275-9933
Ingersoll Machine Tools Inc. (815) 987-6000
MTorres (714) 513-9090
Mikrosam +389 48 400 100
Skinner Creative Inc. (801) 809-2886
Wee Tee Tong Chemicals  
 Pte. Ltd.* +65 636 6423 1

Bladder molding equipment 
Accudyne Systems Inc. (302) 369-5390
Advanced Composite  
 Materials Inc.* (918) 298-9280
Aerovac Systems Ltd.* +44 127 4550 500
American Matrix Corp. (727) 945-0119
ARCTEK Inc.* (905) 727-0968
B. A. Lewark, Sr.  
 & Associates (760) 803-2993
Bagging Systems* (562) 921-1972
Bondline Products* (562) 404-6615
Century Design Inc. (858) 292-1212
Coast-Line International* (631) 226-0500
Composites One* (847) 437-0200
De-Comp  
 Composites Inc.* (918) 358-5881
Engineered Pressure  
 Systems Inc. (978) 469-8280
Lavender CE Pty. Ltd.* +61 732 5569 24
Michael Engineering Ltd./Rook Metering  
 Equipment Inc. (989) 772-4073
Northern Fiber  
 Glass Sales Inc.* (603) 926-1910
Progress Plastiques Cie* (819) 477-4516

Roll-forming machines ................................143
Roll-wrapping machines (not tables) ...........143
Rotational molding equipment ....................143
Spray booths ..............................................143
Spray guns .................................................143
UV curing equipment ..................................144
Used primary equipment .............................144
Vacuum formers .........................................144
Vacuum-assisted resin transfer  
 molding equipment (VARTM ....................144
Other primary manufacturing equipment.....144

Quatro Composites (858) 513-4300
Quickstep Technologies +61 8 9432 3000
Radius Engineering Inc. (801) 886-2624
Sherwood RTM Corp. (330) 875-7151
Southbrook  
 Technologies Inc. (770) 751-1844
Tango Engineering Ltd.* +972 364 9690 8
Technical Machine  
 Products (216) 281-9500
Torr Technologies Inc.* (253) 735-9115
Wee Tee Tong Chemicals  
 Pte. Ltd.* +65 636 6423 1

Casting equipment
Adhesive Systems  
 Technology Corp. (763) 592-2060
ASC Process Systems (818) 833-0088
B. A. Lewark, Sr.  
 & Associates (760) 803-2993
Bandit Machine Inc.* (419) 295 2489
Composites One* (847) 437-0200
CoreTech Systems Inc. (401) 884-8808
Excel Pattern Works Inc. (313) 581-1150
FRP Resource LLC* (626) 698-6151
Gisco Inc. (630) 910-3000
GlasCraft Inc. (317) 875-5592
Gruber Systems Inc. (817) 295-4333
Hydrotech/Dopag* (513) 881-7000
Küsters Zima* (864) 576-0660
Lavender CE Pty. Ltd.* +61 732 5569 24
Magnum Venus  
 Plastech - M.V.P. (727) 573-2955
Matrasur Composites* +33 169 801 801
MGI Canada Inc.* (204) 482-8615
Michael Engineering Ltd./Rook Metering  
 Equipment Inc. (989) 772-4073
Phoenix Equipment Co. (901) 388-0168
Polymer Technologies  
 Pte. Ltd.* +65 686 3822 5
Progress Plastiques Cie* (819) 477-4516
RESPECTA  
 Maschinenbau GmbH +49 205 8204 7
RimCraft Technologies Inc.* (336) 476-3804
Rudolph Bros. & Co.* (614) 833-0707
Sealant Equipment  
 & Engineering Inc. (734) 459-8600
Stephenson Pattern  
 Supply Inc.* (503) 228-1222
Sutherland & Assoc.  
 of Los Angeles* (805) 520-1172

Continuous laminating  
machines
Accudyne Systems Inc. (302) 369-5390
Autonational +31 515 5323 25
B. A. Lewark, Sr.  
 & Associates (760) 803-2993
Bolenz & Schäfer/EHA Spezialmaschinenbau 
 GmbH +49 646 4915 00
C.A. Litzler Co. Inc. (216) 267-8020
CAB Germany Ltd.* +49 172 3040 561
CAVITEC +41 71 9186 666
Century Design Inc. (858) 292-1212
Composite Systems Inc. (209) 795-6977
Composites One* (847) 437-0200
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Maximize your free listings with SOURCEBOOK 
Index Ad Bundles placed within product and 
service category pages!  Each Bundle includes an 
Index ad in the SOURCEBOOK and a banner on the 
corresponding product or service category page.  
Please contact your District Manager for details.  

Ad Bundles

SOURCEBOOK

CompositesWorld | HPC | CT | compositesworld.com 8



GET THE APPOINTMENT!
82% of decision-makers say product 

messages in B-to-B media

MAKE THEM MORE RECEPTIVE
to salespeople!

Forrester Research / American Business Media

TIMING IS EVERYTHING!

FORWARD THE ACTION
at different stages of the purchase 

while online and events are keys to 
information and feature comparison.

Reed Research Group

Subproduct Category

Expanded Showrooms

SOURCEBOOK ONLINE
The online version of SOURCEBOOK has 
received more than 13,500 unique visitors 
in the last year.

CompositesWorld.com is designed to be 
search engine optimized (SEO) to expose 
quality content to visitors searching on key 
terms using search engines.  Articles and 
key content on the site typically rank high 
in the search results with the major search 
engines.  More than 60 percent of the traffic 
coming into CompositesWorld.com is 
directed there via search engines.  

Online SOURCEBOOK advertising and 
sponsorships are available.  Sponsor the 
entire SOURCEBOOK online or target your 

categories and pages.  Your message will 
be highlighted on many of the more than 
25,000 pages viewed by visitors to the site 
who are ready to purchase!

Major Product Category

SOURCEBOOK

CompositesWorld | HPC | CT | compositesworld.com 9



Because more and more buyers research 
technology solutions online, increasing your 
visibility on the Web has never been more 
important.  And CompositesWorld.com has 
been completely updated to meet the needs 
of the rapidly changing composites industry!

With our new thoughtfully developed 
design, CompositesWorld.com continues to 
be the most comprehensive and innovative 
Web marketing tool for the composites 
industry.  Our Zone pages feature in-depth 
product and technology research areas that 
facilitate simple, accurate searches for users 
and provide more targeted marketing 
opportunities for Web advertisers.

CompositesWorld.com site features:

SOURCEBOOK Listings and Online 
Showrooms

CT and HPC Content

More than 24,000 industry professionals 
subscribe to the CompositesWorld 
Weekly E-newsletter.  Every Tuesday, 
these subscribers depend on 
CompositesWorld Weekly to deliver the 
latest breaking news in the rapidly 
changing composites industry, as well 
as updates on aerospace, automotive, 
energy and other major end markets.  
Announcements of acquisitions, joint 
ventures, facility expansions, personnel 
moves and other pertinent 
developments are covered in 
CompositesWorld Weekly as well.

Sponsorships of CompositesWorld 
Weekly offer you a fast and effective 
way to reach your target audience.

WEEKLY E-NEWSLETTER

Reach 24,000 industry professionals.

Targeted advertising and sponsorship 
opportunities are available throughout the site.

ONLINE

Every month more than 50,000 unique visitors use CompositesWorld.com 

as their resource for research on all aspects of the composites industry.
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An Expanded Showroom is your 
exclusive real estate on 
CompositesWorld.com – giving you 
control of the information and access  
to unlimited updates! 

Expanded Showroom and the many 
associated benefits.  

Your Expanded Showroom archives all 
the information we have about your 
company into one place, becoming a 
mini-Web site, even allowing you to 
offer links to multiple areas within your 
site.  Customers and prospects who 
visit your Expanded Showroom will  
be informed and educated as they 
research technologies and processes, 
offering you maximum exposure when 
these customers and prospects are 
deep in the buying cycle.  

By consolidating all the information we 
have archived on our site about your 
company, your Expanded Showroom 
becomes a mini Web site complete with

Composites 
Technology and High-Performance 
Composites magazines that refer to 
your organization.

Like B-to-B magazines, B-to-B e-media are
immediately accessible levers for

INCREASING MARKETING RESULTS
especially when

80% OF EXECUTIVES GO ONLINE
when they need immediate research!

Reed Research Group

LEARN MORE

For more information from
the following, visit
www.compositesworld.com

High-Performance Composites and 

Composites Technology, 

“Learn More” links direct readers 

who want more information about 

your company to your Online 

Showroom at our Web site, making 

your online advertising even more 

visible and valuable!

CompositesWorld.com Showrooms 
received more than 580,000 page 
views in the past year!  

EXPANDED ONLINE SHOWROOMS

ONLINE

Every month more than 50,000 unique visitors use CompositesWorld.com 

as their resource for research on all aspects of the composites industry.
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Sponsoring or exhibiting at CompositesWorld Expo and the 
Conference Series offers the ideal means of connecting with  
your target audience of key decision makers!

1551 N. Thoreau Dr.
Schaumburg, IL 60713 USA

Phone: 847-303-4100
renaissanceschaumburg.com

CompositesWorld Expo 2009 will once 
-

burg Hotel and Convention Center in the 
-

sands of composites industry veterans 
and novices alike will meet at Composites-
World Expo for the opportunity to catch 
up on the latest technologies and products 
serving this diverse industry and to learn 
about the processes and tools used to 
fabricate everything from boat hulls to 
wind blades to aircraft fuselages. The 
concurrent technical conference has been 
specifically designed to attract an audi-
ence of end-users of composite materials 
to the show.

The strength of the CompositesWorld 
Expo lies in our expanded promotional 
capabilites. We reach not only current 
users of composite materials and 
processes, but potential users, as well, 
in a wide range of end-markets where 
composite design and manufacture is 
currently the subject of interest and 
investigation.

We reach more than 275,000 unique 
industrial buyers in our sister
publications, including

And, of course, High-Performance  
Composites and Composites Technology.

Working closely with the management 
teams of these respected manufacturing 
publications, we are promoting your 
participation in CompositesWorld Expo to 
the right audience at the right time.

carbon fiber, processing equipment, 
tooling materials, auxiliary equipment or 
any other products and services used to 
make the composites structures that shape 
this industry, you need to participate in 
CompositesWorld Expo 2009!

WATCH FOR DETAILS AT   www.compositesworldexpo.com

97 percent of the attendees at CompositesWorld Expo intend to 
continue to use or expand their use of composites in the future!

COMPOSITESWORLD EXPO 2009
RENAISSANCE SCHAUMBURG HOTEL AND CONVENTION CENTER

SCHAUMBURG, IL - SEPT 28 – 30

EXPO & CONFERENCES
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Today’s highly competitive business environment 
makes it more important than ever to meet face-to-
face with your clients and prospects – helping you to 
uncover underlying needs, establish trust and design 
appropriate solutions. B-to-B media events create this 
environment like nothing else.

Sponsoring or exhibiting at CompositesWorld 
Conferences offers the ideal means of connecting 
with your target audience of key decision makers! Our 
conferences deliver high-quality content focusing on 
business trends and strategy, technological advances 
and market forecasts. They also attract top-level 
executives and professionals from all segments of 
the value chain, providing you with an unparalleled 
opportunity to meet face-to-face with important decision 
makers from a variety of composites processing facilities 
and their suppliers.

In 2009 we will again host the CompositesWorld 
Investment Forum, High-Performance Fibers and 
Carbon Fiber conferences.

c o m m e r c i a l  a v i a t i o n  .  .  .  .  .  s p o r t i n g  g o o d s  .  .  .  .  .  w i n d  e n e r g y  .  .  .  .  .  c o n s t r u c t i o n  .  .  

i n f r a s t r u c t u r e  .  .  .  .  .  C N G  .  .  .  .  .  h y d r o g e n  s t o r a g e  t a n k s  .  .  .  .  .  m a r i n e  a n d  a u t o m o t i v

.  .  .   w i n d  e n e r g y  .  .  .  .  .  c o n s t r u c t i o n  .  .  .  .  .  i n f r a s t r u c t u r e  .  .  .  .  .  C N G  .  .  .  .  .  h y d r o g e

2009
COMPOSITES INDUSTRY INVESTMENT FORUM

New York City

In association with:

www.compositesworld.com/cif

HyPerComp (HEI)
 Engineering, Inc.

Sponsored by:

IN ASSOCIATION WITH

2009
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CONFERENCE CHAIRS:
• PETER W. OSWALD / Vice President of Marketing & Sales / Toho Tenax America, Inc.• ANTHONY (TONY) ROBERTS / Principal, AJR Consultant LLC

BUSINESS DEVELOPMENT CONFERENCE:
• 2 Pre-conference Seminars on December 8
• Over 20 Market & Technical Presentations by Industry Leaders

FOR MORE INFORMATION, PLEASE CONTACT:
Ralph Jessie / Conference Manager / e: Jessie@compositesworld.com / p: + 207-221-6603

CHARLESTON MARRIOTT HOTEL
Charleston, SC 29403 USA

www.compositesworld.com/cfhotel

Thanks to our sponsors:

CARBON FIBER
2009 CONFERENCE SERIES

CARBON FIBER

CARBON FIBER
2009 CONFERENCE SERIES

October 28.29
Charleston Marriott Hotel

Charleston, SC USA

IN ASSOCIATION WITH

2009

CONFERENCE CHAIRS:
 DANA GRANVILLE

 Senior Materials Engineer / Army Research Laboratory (AMSRL)

 DAVID CARLSON
 Manager / Teijin Aramid USA, Inc

BUSINESS DEVELOPMENT CONFERENCE:

 
by Industry Leaders
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www.compositesworld.com/hpf

HIGH-PERFORMANCE FIBERS
2009 CONFERENCE SERIES

CONTACT INFORMATION:
j.scott stephenson | conference director 
scott@compositesworld.com

ralph jessie | conference manager
jessie@compositesworld.com

The CompositesWorld Investment Forum 2009 will explore 
and assess the global and regional outlook for composite 
materials in commercial aviation, sporting goods, wind 
energy, construction and infrastructure, CNG and hydrogen 
storage tanks, and marine and automotive applications.

INVESTMENT FORUM
2009 CONFERENCE SERIES

2009 CONFERENCE SERIES

HIGH-PERFORMANCE FIBERS 2009 will evaluate the state 
of high-performance fi bers, such as aramid and glass fi ber 
used in ballistics protection and industrial applications.

HIGH-PERFORMANCE FIBERS
2009 CONFERENCE SERIES

CARBON FIBER 2009 will provide an update on current 
supply and demand for carbon fi ber as well as in-depth 
exploration of new and emerging carbon fi ber applications.

CARBON FIBER
2009 CONFERENCE SERIES

IN-PERSON EVENTS HELP 
MARKETERS COMPLETE

THE SALES CYCLE.
63 percent of business decision 
makers say events are highly

effective at generating 
qualifi ed leads.

61 percent of executives say 
events are most effective at 

building brand image. 

Why? The audience is there to
do business. Registrants only 

devote money and time because 
they expect valuable content 

and connectivity.

EVENT ADVOCATES SWEAR 
THAT EVENT LEADS ARE

FASTER DEALS TO CLOSE.
Forrester Research / The Case for Events /

American Business Media

EXPO & CONFERENCES
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Online Advertising Opportunities | Rates & Specs

Inventory: 12 positions

Rates: Weekly for 1 month @ $1,380/month
 Weekly for 3 months @ $1,150/month
 Weekly for 6 months @ $920/month
 Weekly for 12 months @ $805/month

Sponsoring CompositesWorld.com and CompositesWorld Weekly E-newsletter is a 
smart investment in your brand.  Combining print, live event and online elements unifi es 
your corporate marketing message, builds your brand and helps you grow your business.

COMPOSITESWORLD.COM BANNER ADVERTISING COMPOSITESWORLD

Home Page Featured Zone Pages Weekly E-newsletter

Inventory: 6 positions available

Rate: $600/month

Location: Home page, includes slotting
 in SOURCEBOOK listing

Inventory: 6 positions available per Zone

Rate: $500/month

Zones: Composites Technology landing page
 High-Performance Composites
  landing page
 Autoclave Technology
 CAD/CAM/Process Control
 Casting Technology
 Compression/Pressure Molding
 Cutting/Nesting/Machining Technology
 Filament Winding/Tape Laying
 LFRT/Injection Molding
 Pultrusion
 Resin Infusion/VARTM
 RTM
 Spray Up

 Tooling Technology

Location:   Featured Zone home page, includes 
slotting in SOURCEBOOK listing

Inventory: 9 positions available per
 Major Product Category

Rate: $500/month
 (minimum 12 month commitment)

Major Product Categories:
 Materials
 Primary Manufacturing Equipment
 Tools/Tooling Materials
 Auxiliary Processing Equipment,
  Repair Equipment and Supplies
 Fiber Converting/Prepreg
  Manufacturing Equipment
 Testing, Gauging, Monitoring, 
  Analytical Equipment and Software
 Fabricating Services
 Composite Structures and
  Components
 Design, Testing, Consulting, Other
  Services

Location: Throughout Major Product
  Category pages

SOURCEBOOK INDEX AD BUNDLES SB BANNER ADS

Ad Size Advertiser Rate Non-Advertiser Rate
1 inch $600.00 $1,000.00
2 inches $800.00 $1,300.00
3 inches $975.00 $1,625.00

Ad Size Advertiser Rate Non-Advertiser Rate
1 inch $515.00 $   875.00
2 inches $625.00 $1,025.00
3 inches $700.00 $1,100.00

Maximize your free listings with SOURCEBOOK 
Index Ad Bundles placed within product and 
service category pages!  

Each Bundle includes an Index ad in the
SOURCEBOOK and a banner on the 
corresponding product/service category page
as well as slotting.

To qualify for advertiser rates, a display 
advertisement in High-Performance 
Composites, Composites Technology or 
SOURCEBOOK is required during the 2009 
calendar year.

All rates are gross rates and are commissionable.

3 or 
more 
Index 
Ads

ONLINE SPECIFICATIONSONLINE SPECIFICATIONS
CompositesWorld.com Banners
  120 pixels wide by 60 pixels high by 72 dpi
  GIF (.gif) or JPEG (.jpg), no animation
  Not to exceed 50 KB

CompositesWorld Weekly E-Newsletter
   120 pixels wide by 90 pixels high by 72 dpi
   GIF (.gif) or JPEG (.jpg), no animation
   Not to exceed 50 KB

ANNOUNCING
COMPOSITESWORLD

WEB CASTS
Please contact your 

District Manager for details.

RATES | SPECS
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1x 4x 7x 9x 13x 19x 25x 37x

One page $6,400 $5,695 $4,870 $4,050 $3,925 $3,830 $3,730 $3,670

2/3 page $5,250 $4,670 $3,995 $3,315 $3,220 $3,140 $3,060 $3,015

1/2 island $4,460 $4,000 $3,395 $2,825 $2,740 $2,675 $2,600 $2,560

1/2 page $3,840 $3,440 $2,920 $2,430 $2,355 $2,300 $2,240 $2,205

1/3 page $2,740 $2,455 $2,090 $1,730 $1,680 $1,640 $1,595 $1,575

1/4 page $2,230 $1,965 $1,655 $1,375 $1,335 $1,300 $1,270 $1,250

BLEED: No charge. 

INSERTS:
Please contact your District Manager for complete costs, specs, availability 
and shipping instructions. Inserts are due at printing plant 10 days after issue 
closing date. 

COVER POSITION REQUESTS:
Add 10% to space and color charges. Please contact your District Manager 
for rates and availability.

CANCELLATIONS:
Not accepted after the published closing date.

COMBINATION RATES:
Advertisers may combine their total number of insertions in CT or HPC with 
any other Gardner Publications, Inc. periodicals or Web sites during the same 
12-month period to earn the best frequency discount.

GENERAL RATE POLICY:
Publisher reserves the right to hold advertiser and/or its advertising agency 
jointly and severally liable for such monies as are due and payable to the 
publisher. Fifteen percent commission on space and color to recognized 
agencies furnishing camera-ready material.  Frequency contracts submitted 
after 7/1/2008 for placement after 1/1/2009 are subject to 2009 rates. 
Rebates and short-rate adjustments will be made by publisher based on 
space actually used within a 12-month period. Advertisements produced by 
Gardner Publications Inc. may not be reproduced or transmitted in any form 
or by any means without written permission from the publisher.

PUBLISHER'S GENERAL POLICIES:
Publisher may reject or cancel any advertising at any time. All advertising 
is subject to credit approval. Neither advertiser nor agency may cancel 
after closing date. All cancellations must be received in writing. Publisher 
is not liable for delays in delivery and/or nondelivery in the event of an Act 
of God, action by any governmental or quasi-governmental entity, fire, flood, 
insurrection, riot, explosion, embargo, strikes (whether legal or illegal), labor 
or material shortage, transportation interruption of any kind, work slowdown 
or any condition beyond the control of the publisher that affects production 
or delivery in any manner.

Print Advertising Rates

Black & White Rates

1x 4x 7x 13x +

2-color, process $990 $900 $745 $590

2-color, matched $1,210 $1,095 $910 $725

4-color, process $2,050 $1,840 $1,540 $1,230

Color Rates

Showcase

SHOWCASE frequency rates: Advertisers may earn 7x and 10x SHOWCASE rates
with display or classified frequency contracts of four or more insertions.

1x 4x 7x 13x

Per column inch $245 $230 $210 $190

Classified

Minimum classified ad size is 1 column inch (2-1/4" W x 1" H).
Classified display advertising is accepted and commissionable at regular display rates.

PREFERRED PRINT-READY 

File Requirements: 
 Please submit print advertisements
 as an Adobe PDF/X-1a file.

How to submit files:
1. Upload files at
 www.gardnerweb.com/upload
 (20 MB max)

2. E-mail file to
 bhelton@gardnerweb.com

3.  Ship CD to 
Advertising Department 
CompositesWorld 
6915 Valley Ave. 
Cincinnati, OH 45244

Contact:
 Becky Helton
 (513) 527-8800 
 bhelton@gardnerweb.com

For more details visit:
 www.gardnerweb.com/upload 

All advertising rates are gross; 15 percent agency commissionable.

1x 4x 7x 13x

Advertiser $825 $700 $590 $475

Nonadvertiser $1,185 $1,065 $960 N/A

Product and Literature Showcase issue.

All dimensions are width x height

One Page
Trim 8.375" x 10.875"
 187 mm x 250 mm
Bleed 8.875" x 11.375"
 225 mm x 289 mm

1/3 Page (square)
Trim 4.75" x 4.875"
 120 mm x 123 mm

1/2 Page (island)
Trim 4.75" x 7.375"
 120 mm x 187 mm

1/2 Page (vertical)
Trim 3.5" x 9.875"
 88 mm x 250 mm

1/2 Page (horizontal)
Trim 7.375" x 4.875"
 187 mm x 123 mm

2/3 Page
Trim 4.75" x 9.875"
 120 mm x 250 mm

1/4 Page
Trim 3.5" x 4.875"
 88 mm x 123 mm

1/3 Page (vertical)
Trim 2.25" x 9.875"
 57 mm x 250 mm

Print Ad Sizes

RATES | SPECS
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Editorial
4891 Independence Street, Ste. 270

Wheat Ridge, CO 80033

p | 303 467 1776 

f | 303 467 1777

www.compositesworld.com

Jeff Sloan | Editor-in-Chief
jeff@compositesworld.com

Mike Musselman | Managing Editor
mike@compositesworld.com

Sara Black | Technical Editor
sara@compositesworld.com

Caroline B. Kaelin | Art Director

cbkaelin@gardnerweb.com

Publisher
Ryan Delahanty

ryan@compositesworld.com

1100 Jorie Blvd., Ste. 132

Oak Brook, IL 60532

p | 630 573 2025

f | 630 573 1753

Corporate
Richard G. Kline | CBC | President

Steven R. Kline | CBC | Executive Vice President

Melissa Kline Skavlem | Chief Operating Offi cer

Ernest C. Brubaker | Treasurer

Thomas L. Beard | Senior VP of Content

Richard G. Kline, II | Group Publisher

Steven R. Kline, II | Director of Market Intelligence

P. Ross Jacobs | CCCP | Circulation Director

Jason Fisher | Director of Information Services

Andrea Albl | Director of Web Services

Kimberly Hoodin | Marketing Manager

Becky Helton | Advertising Production Manager

Sales Offices
Midwestern & East Coast U.S. Sales Offi ce

Barbara Businger | District Manager

barb@compositesworld.com

p | 330 239 0318

f  | 330 239 0326

Southeastern & Mountain U.S., Texas 

& International Sales Offi ce

Beth Piltz | District Manager

beth@compositesworld.com

p | 303 467 1776

f  | 303 467 1777

Western U.S. Sales Offi ce

(California, Idaho, Nevada, Utah, Washington)

Steve Kosloff | Regional Vice President

skosloff@gardnerweb.com

p | 818 865 8881

f  | 818 865 8181

Western U.S. Sales Offi ce

(Arizona, California, Montana, Oregon)

Rick Brandt | District Manager

rbrandt@gardnerweb.com

p | 310 792 0255

f  | 800 527 8801

Corporate Headquarters
Gardner Publications Inc.

6915 Valley Avenue | Cincinnati, OH 45244

p | 513 527 8800

f  | 513 527 8801

www.gardnerweb.com




